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Dear Readers,

It is with immense pride and excitement that I
welcome you to the premier issue of Exhibition
Globe - a dedicated platform that captures the
pulse of the global exhibition and events
industry.

When I founded Exhibition Globe, the vision
was clear: to build a bridge that connects
businesses, innovators, organizers, and visitors
across the world through exhibitions. Over the
years, we have seen exhibitions evolve beyond
physical spaces — they have become ecosystems

of trade, culture, knowledge, and opportunity.

The year 2025 marks a turning point. From the
rise of Al-driven events to the adoption of
sustainability as a core principle, and from the
growth of emerging exhibition markets to the
power of hybrid platforms, we are witnessing
the future of trade unfold before our eyes.

Through this magazine — both in its digital and
print editions — our mission is to:
e Highlight global trends and industry
insights
e Provide practical value for exhibitors and
organizers
e Celebrate venues, leaders, & innovations

shaping the exhibition world

J

Sept, 2025

A New Era of Global
Exhibitions Begins

Kamlesh Dubey
Founder and CEO

In this issue, we bring you stories that matter —
from the Top 10 Global Exhibitions of
September 2025, to exclusive interviews with
industry leaders, and an in-depth look at how
technology and sustainability are redefining
global events.

I see Exhibition Globe not just as a publication,
but as a community platform. A space where
voices from every corner of the industry can
come together to share, learn, and inspire.

As we turn this first page of our journey, I
thank our partners, contributors, and readers
for being a part of it. The future of exhibitions
is global, collaborative, and limitless — and
together, we will shape it.

Warm regards,
Kamlesh Dubey
Founder and CEO
Exhibition Globe
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Global Exhibitions 2025: The
Future of Trade Beyond Borders

Technology, sustainability, and cross-border collaborations redefining global event

Introduction: The New Dawn of Exhibitions

The global exhibition industry is at a remarkable inflection point in 2025. From bustling trade
pavilions in Dubai and Shanghai to specialized B2B fairs in Berlin, Mumbai, and Chicago, exhibitions
have always been about connections. But in today’s world, they are much more—gateways to
innovation, engines of sustainability, and hubs for cross-border collaboration.

»

In 2025, exhibitions are no longer just “venues for booths.” They have become borderless
marketplaces, connecting industries, nations, and cultures in ways unimaginable a decade ago. From
Dubai to Singapore, from Mumbai to Las Vegas, exhibitions are shaping how trade flows, how

technology is adopted, and how sustainable innovation is shared globally.

The COVID-19 years taught the industry a tough lesson: events must evolve or vanish. What emerged
was a stronger, smarter, and future-ready exhibitions ecosystem that now stands at the intersection of

technology, sustainability, and cross-border collaboration.

The traditional exhibition format—stalls, networking, product launches—has expanded into an
ecosystem powered by digital technology, green initiatives, and a global mindset. What we are

witnessing now is not just the revival of the exhibition industry post-pandemic—it is a reinvention.

Sept, 2025 03 / www.exhibitionglobe.com
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1. Technology: Driving the Hybrid Future

Technology is no longer an accessory to exhibitions—it is the foundation. In 2025, organizers are
embracing hybrid formats that merge physical presence with digital reach, ensuring no barrier stops

global participation.

Al-Driven Experiences
e Artificial Intelligence is revolutionizing matchmaking, lead generation, and visitor engagement.
Platforms now recommend not only sessions to attend but also people to meet—transforming

chance encounters into curated opportunities.

Immersive XR & Virtual Twins
e Virtual reality (VR) and augmented reality (AR) are creating “digital twins” of exhibitions. A
buyer in Singapore can walk the halls of a Milan furniture expo, explore booths, and even engage

in product demos—without leaving their city.

Smart Venues & IoT
e Convention centers worldwide are turning into smart ecosystems. Sensors monitor visitor flows,
track sustainability goals (like energy and waste), and provide real-time data to exhibitors for

better ROI measurement.

Tech in Numbers (2025)

74% of global exhibitions

74% now integrate
virtual/hybrid platforms. TGChﬂOlOgy doesn’t
589 AR/VR adoption in repla.c.e Exhi.bitions; it
Shibiions op S0% amplifies their impact.

year-on-year.

° Al matchmaking
35% increases buyer-exhibitor

meetings by 35%.
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2. Sustainability: Exhibitions Go Green

Global exhibitions are embracing sustainability as a business imperative. Organizers, exhibitors, and
venues are under growing pressure to adopt eco-conscious practices.As climate change concerns
dominate global discourse, exhibitions are embracing sustainability not as a choice, but as a

responsibility.

Green Venues
e Top convention centers in Singapore, Dubai, and Amsterdam are leading with LEED-certified

designs, renewable energy, and zero-waste policies.

Eco-Friendly Booths
e Exhibitors are moving away from single-use plastics and PVC-based builds. Modular, recyclable,

and reusable stall designs are now the norm.

Carbon-Neutral Events
e Organizers are pledging carbon neutrality by offsetting travel emissions, integrating public

transport incentives, and even using blockchain to track sustainability footprints.

Sustainable Supply Chains
e Food courts now source local, organic produce; merchandise is eco-certified; and energy

consumption is transparently tracked for accountability.

Sustainability is no longer a side note, it’s a core criterion for participation. Global buyers increasingly

favor brands aligned with responsible trade.

Sustainability Impact

62% 62% of exhibitors now

demand green venue
Tomorrow's successful certification

exhibitions are those . .
1 in 3 1in3 sponsors prefer

;@; partnering with eco-
S, conscious organizers.

that prove trade and
sustainability can

-ex| 0,
co-exist 80A> Digital brochures reduce paper
: waste by 80% per event.
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3.Cross-Border Collaborations: Building
Trade Bridges

Exhibitions have always been about connecting
industries and nations. But in 2025, this
collaboration is deeper, more strategic, and

more inclusive.
Regional Partnerships

e Asia and Africa are emerging as new
exhibition powerhouses, hosting industry-
specific expos that attract global buyers.
Partnerships between Western organizers
and Asian governments are unlocking

untapped markets.
Trade Diplomacy Through Events

e Global fairs are doubling as soft-power
platforms where governments, chambers of

bodies build

relationships that go beyond business—into

commerce, and trade
policy, culture, and technology sharing.
SME Empowerment

e Digital platforms now enable small and

medium enterprises (SMEs) to participate

in international exhibitions virtually,
ensuring equitable access to global
opportunities.

Cultural Integration
e Events are not just business hubs—they are

cultural showcases. From Milan Design

Week celebrating global artistry to Gulfood

Sept, 2025

in Dubai spotlighting cuisines from 100+
nations, exhibitions are breaking stereotypes

while building bridges.

Exhibitions are emerging as diplomatic trade
platforms — where geopolitics, business, and

culture converge to build trust and trade.

Borderless Exhibitions

45% of international trade

delegations in 2025 are

formed through exhibition
networking.

More than 20 global
@ pavilions now run on
; g @ cross-country collaboration

models

Cross-border
collaboration is the
new trade
diplomacy.Exhibitions

are not just markets of
products they are
marketplaces of trust.
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4The Human Connection: Reinventing

Networking

Despite all the technology, the essence of
exhibitions remains human. The joy of shaking
hands, the energy of a buzzing hall, the
serendipity of chance encounters—all of these

continue to thrive in 2025
But networking is evolving:

e Al-powered matchmaking apps set up

curated meetings before events

e Wellness cultural

experiences are integrated into show floors

lounges and
to foster informal connections.

e Cross-industry networking zones bring
together professionals from unrelated

sectors, sparking unexpected collaborations.

The future of
exhibitions lies in
building bridges

between industries,
nations, and
generations.

— Exhibition Globe Insight

Sept, 2025

5.Looking Ahead: What’s Next Beyond
2025?

The future of exhibitions promises even more

radical transformations:

e Metaverse Fairs: Persistent digital spaces

where exhibitions remain “always open.”

e Global 24/7 Marketplaces: Exhibitions
evolving into year-round platforms with Al

curators updating leads and insights daily.

e Personalized Trade Shows: Data-driven
customization where no two attendees have

the same experience.

e Impact-Driven Events: Where the success
of a trade show is measured not just in
contracts signed, but in sustainability,

inclusivity, and social impact.
Trade Beyond Borders

In 2025, global exhibitions are no longer about

“showing and selling” alone—they are
platforms of change, innovation, and global
unity. Technology  ensures inclusivity,
sustainability guarantees responsibility, and
cross-border collaborations build trust across

nations.
The future of trade is not confined to borders

it thrives beyond them.Exhibitions are leading
that charge.
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As global trade and innovation accelerate,
September 2025 is set to be one of the busiest
months on the exhibition calendar. From
ground-breaking  technology expos to
sustainability-focused fairs, these events bring
together industry leaders, innovators, and
policymakers who are shaping the future.
September has always been a power-packed
month in the global exhibition calendar. As
businesses gear up for the last quarter of the
year,  industry-defining  events  across
technology, design, healthcare, trade, and
sustainability open their doors to profeionals

from around the world.

The Global Exhibition List is your definitive
guide to the most influential trade shows,
expos, and conventions happening across
industries worldwide. From technology and
fashion, food, and

manufacturing, this curated directory brings

healthcare to
together must-attend events that shape global
commerce and innovation. Exhibition Globe

brings you the Top 10 Exhibitions you cannot
miss this September 2025.

1.IFA Berlin 2025

EEillFA

CONSUMER ELECTRONICS UNLIMITED

Sept, 2025

1. IFA Berlin 2025, Germany
Date: Sept 5-9, 2025
Sector: Consumer Electronics & Home Appliances

2. Texworld Apparel Sourcing, Paris
Date: Sept 15-17, 2025

Sector: Fashion & Beauty

=

Electronica 2025, Bengaluru, India
Date: Sept 17-19, 2025
Sector: Electronic components, Systems & Solutions

4. Automechanika Frankfurt (Germany)
Date: Sept 16-20, 2025
Sector: Automotive Aftermarket & Mobility Solutions

5. EV Expo 2025 Greater Noida, India
Date: Sept 11-13, 2025
Sector: Electric Vehicle

6. World Food Moscow 2025
Date: Sept 16-19, 2025
Sector: Food & Beverage Trade

7. 4th Watertech Tanzania 2025
Date: Sept 24-26, 2025
Sector: Environment & Pollution

8. GJS-INDIA GEM& JEWELLERY SHOW
Date: Sept 16-19, 2025
Sector: Jewelry & Gemstones

9. Gastech 2025, Milan, Italy

Date: Sept 09-12, 2025
Sector: , Gas, LNG & Climate Tech

10. London Fashion Week, UK
Date: Sept 18-22, 2025
Sector: Fashion & Lifestyle

Date: Sept 5-9, 2025
Place: Berlin, Germany
Sector: Consumer Electronics & Home

Appliances

Why Attend: The world’s largest consumer
electronics and home appliances show is back,
showcasing innovations in Al, smart living, and
immersive experiences. From foldable displays
to sustainable smart homes, IFA sets the tone
for the tech industry’s next leap.

09 / www.exhibitionglobe.com
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2.Texworld Apparel Sourcing, Paris

texworld
apparelsourcing

PARIS

3. Electronica INDIA 2025

/1‘., electronica

4. Automechanika Frankfurt (Germany)

automechanika
FRANKFURT

Sept, 2025

Date: Sept 15-17, 2025
Place: Paris, France
Sector: Fashion & Beauty

Why Attend: Thousand exhibitors from the
fashion industry twice a year in Paris,
Professional buyers from around the world a
sourcing platform with a wide variety of
products. The tradeshow features around 800
exhibitors, highlighting a wide range of

categories within the fashion and beauty sector.

Date: Sept 17-19, 2025
Place: Bengaluru, India
Sector: Electronic components, Systems &

Solutions

Why Attend: This is set to be South Asia's
leading trade fair for electronic components,
systems, applications, and solutions. It serves as
a vital platform for building partnerships,
exploring innovations, establishing distribution
and manufacturing channels, and engaging in
B2B matchmaking within the rapidly growing
South Asian electronics market.

Date: Sept 9-13, 2025
Place: Germany
Sector: Consumer Electronics & Home

Appliances

Why Attend: A global gathering for the
pharmaceutical industry, CPHI brings together
drug manufacturers, R&D innovators, and
regulatory experts. The event focuses on next-
gen biologics, digital health, and cross-border

pharma partnerships.

10 / www.exhibitionglobe.com
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5.EV India Expo 2025

[=Vindia

An Electric Motor Vehicle Show

6.World Food Moscow 2025

WorldFood

Moscow

7. 4th Watertech Tanzania 2025

é
water

AFRICA

Sept, 2025

{ec
20

25

Date: Sept 11-13, 2025
Place: Greater Noida, India

Sector: Electric Vehicles

Why Attend: This is shaping up to be a major
international event in the electric vehicle (EV)
sector, focusing on showcasing the latest
advancements and fostering growth in India's
rapidly expanding EV market. It will provide a
platform for electric vehicle manufacturers to
display their newest products, technologies,

and equipment.

Date: Sept 23-26, 2025
Place: Moscow, Russia
Sector: Food & Beverage Trade

Why Attend: International food and drink
exhibition, connecting global suppliers with
the region’s leading buyers and distributors.
From fresh produce to food tech innovations,
World Food Moscow is a key platform for
global F&B trade. The 2025 edition emphasizes
sustainable food supply chains and plant-

based protein markets.

Date: Sept 24-26, 2025
Place: Dar es Salaam, Tanzania

Sector: Environment & Pollution

Why Attend: This is an international trade
exhibition for the water, wastewater, and
related services industry. It is expected to
attract over 80 exhibitors from around the
world, showcasing the latest products and
technologies in the water and wastewater

industry.
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8. GJS - INDIA GEM & JEWELLERY SHOW

— INDIA GEM & —
JEWELLERY SHOW

9.Gastech 2025

G Gastech

EXHIBITION & CONFERENCE
9-12 SEPTEMBER 2025 | FIERA MILANO - MILAN

GAl=Energy | G Climatetech | GHydrogen

10.London Fashion Week

LONDON
FASHION
WEEK

18-22 SEFTEMBER 2025

FRESENTON BT J’(}(M

BLANC

Sept, 2025

Date: Sept 16-19, 2025
Place: Mumbai, India

Sector: Jewelry & Gemstones

Why Attend: This is a trade show for the gem
and jewellery industry, held annually in India.
It features a wide range of products and
services, including precious and semi-precious
stones, jewellery, machinery, and tools. It is a
great opportunity to see the latest products and
trends, learn from experts in the field, and

network with other professionals.

Date: Sept 09-12, 2025
Place: Milan, Italy
Sector: Energy, Gas, LNG & Climate Tech

Why Attend: At the forefront of global energy
Gastech 2025 will explore
decarbonization pathways, LNG demand, and

discussions,

hydrogen innovation. It attracts policymakers,
energy CEOs, and clean-tech disruptors
alike.stands as the world’s premier exhibition
and conference on natural gas, LNG,
hydrogen, climate technologies, and Al

Date: Sept 18-22, 2025
Place: United Kingdom
Theme: Fashion & Lifestyle

Why Attend: A global fashion powerhouse
showcasing designers from over 50 countries.
Expect cutting-edge sustainable collections, Al-
powered design processes, and immersive
fashion-tech experiences. It is a global style
landmark where top designers and emerging

talents showcase cutting-edge fashion.

12 / www.exhibitionglobe.com



EXHIBITION
GLOBE

September 2025 is shaping up to be a landmark month for global exhibitions. Whether you’re
in tech, pharma, fashion, or energy, these events offer unparalleled opportunities to explore

the future of industries, forge cross-border partnerships, and witness innovation in action.

As we wrap up this curated list of the Top 10 Exhibitions, one thing is clear—these events are
not just gatherings, but gateways to innovation, collaboration, and global business growth.
Whether you’re an exhibitor seeking visibility, a professional scouting trends, or an investor
exploring opportunities, each show offers a unique platform to expand horizons. Mark your

calendars, prepare your strategies, and step into these arenas where industries shape the future

As the exhibition calendar continues to expand, what truly sets these top events apart is not
just their scale or attendance, but the connections, opportunities, and innovations they create.
Whether you’re an exhibitor seeking new markets, a buyer looking for fresh solutions, or a
visitor eager to experience the latest trends, these exhibitions are more than events—they are

gateways to the future of global trade..

“September 2025
is not just a month
on the calendar—
o it's the launchpad
B for global trade,
innovation, and
collaboration

across industries.”

I - B
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India, USA & URE: The Hottest
Exhibition Markets Right Now

Comparative insights into three booming hubs reshaping global trade

In 2025, the exhibition industry is no longer just about grand pavilions, dazzling lights, or record-breaking
footfalls—it’s about where the world is converging to do business. Among the many thriving destinations,
India, USA, and UAE are leading the charge as the hottest exhibition markets right now. Each offers unique
strengths, opportunities, and challenges, making them pivotal hubs for global businesses to expand their

networks and seize fresh trade opportunities.

The Exhibition Triangle of 2025

When you look at the global exhibition industry, three markets stand out not just for their scale
but also for their distinct positioning: India, USA, and UAE. Together, they form the
Exhibition Triangle of the Future — a dynamic network of opportunities, innovation, and

collaboration.

Each corner of this triangle brings its own strength:

e India is fast emerging as the growth hub, powered by its expanding economy and

rapidly modernizing infrastructure.

e USA continues to dominate as the innovation hub, with advanced technology

integration and global leadership in mega trade shows.

e UAE has positioned itself as the connectivity hub, a melting pot where East meets
West, blending scale with sophistication.
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India: The Rising Powerhouse

With its booming economy, youth-driven consumption patterns, and government-backed
initiatives like ‘Make in India’ and ‘Start-Up India’, India has positioned itself as an exhibition

hub with immense untapped potential.

From mega expos on food, textiles, renewable energy, and technology, to regional trade fairs in
tier-2 and tier-3 cities, India’s exhibition sector reflects the country’s diversity and growth
trajectory.

? Hotspots: Mumbai, Delhi NCR, Bengaluru, Hyderabad

Highlight: India International Trade Fair (IITF), Auto Expo, India Mobile Congress

Strengths: Diverse markets, cost-
effective participation, growing

“ global interest
By 2030, India is expected to
rank among the world’s top 5 Challenges: Infrastructure gaps in
exhibition markets. smaller cities, regulatory

-Industry Report Comp|eX|’r|es

Future Focus: Smart cities as new
exhibition hubs

India’s exhibitions are
no longer just platforms
for domestic trade —
they are magnets for
global partnerships,
where East meets West.
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USA: The Global Stage

The United States continues to dominate as the largest exhibition market in the world. With its
highly developed infrastructure, advanced technology integration, and unmatched sectoral
diversity, the U.S. remains the first choice for companies wanting to scale globally.

Whether it’s CES in Las Vegas, SXSW in Austin, or BIO International in Boston, the U.S. sets the
bar for innovation and scale.

? Hotspots: Las Vegas, Chicago, Orlando, San Francisco

Highlight: Consumer Electronics Show (CES), IMTS, SXSW

If you want global visibility,
credibility, and investment interest
exhibit in the USA.

L Strengths: Advanced tech
\l adoption (Al, VR/AR, digital
| matchmaking), high ROl events

| Challenges: Expensive
| participation, competitive market

Future Focus: Sustainability
mandates & hybrid formats

Sept, 2025 16 / www.exhibitionglobe.com
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UAE: The Gateway Between Continents

Strategically placed at the crossroads of Asia, Europe, and Africa, the UAE—particularly Dubai
and Abu Dhabi—has redefined itself as a global exhibition hub. Fueled by visionary government
support, world-class infrastructure, and its role as a business-friendly hub for the Middle East,

UAE exhibitions are increasingly drawing global audiences.
? Hotspots: Dubai World Trade Centre, Abu Dhabi National Exhibition Centre

Highlight: GITEX Global, Arab Health, Dubai Expo legacy events

NN

Strengths: Strategic location,
world-class venues,international
participation

yuugyygYy 1198839959 )3

TILIILLL F11111 11711771200

Challenges: Market saturation,
rising costs of large-scale shows

“ The UAE is not just hosting & Future Focus: Green exhibitions &
i government-led sector

diversification

I BELLDRULELELLERY bt | Gl RL

events; it is engineering

7 1 BT ——— L ] o

ecosystems for global

collaboration. :

- T —m ,, : “Dubai aims to double the size of
EE“ = : ; its MICE industry by 2030,
LR : becoming the ultimate global

TR

events hub." —
Government Vision 2030

Sept, 2025 17 / www.exhibitionglobe.com
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Connecting the Triangle
While each market shines on its own, the real power lies in their complementary roles:

 Businesses start with India’s cost-effective growth opportunities.
e Scale globally through UAFE’s cross-border networks.
e And make their mark at the USA’s innovation-driven mega expos.

This synergy is redefining how exhibitors plan their global strategies.

Comparative Insights -

India vs USA vs UAE

: E ing, rapidl o .
Market Size merging, rapidly Mature, largest globally Mid-sized, but high

growing international pull

Pa"iﬂinaliﬂn Gosts Low—Moderate High Moderate-High
I ing,
Infrastructure mprrovmrg I;nrcl:ven World-class, consistent World-class, compact
across regions
Textiles, Tech, Food, Technology, Healthcare, Technology, Healthcare,
Focus Sectors Manufacturing Innovation Innovation
Future Potemial Rising global hub Innovation benchmark Gateway market

"India, USA, and UAE are not competitors — they're
collaborators in shaping the future of exhibitions."

Sept, 2025 18 / www.exhibitionglobe.com
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The Takeaway

While the USA sets the gold standard for scale and innovation, India is emerging as a cost-
effective yet high-impact market, and the UAE plays the role of a strategic gateway
bridging continents. Together, they represent the three pillars of global exhibitions in
2025—each essential, each unique, and each offering unmatched opportunities for
businesses willing to explore beyond borders.

“Where should you exhibit in 2025?”

e For innovation & visibility — USA

e For cost-effective growth & diverse markets — India

e For strategic cross-border access > UAE

Sept, 2025 19 / www.exhibitionglobe.com
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Green Exhibitions: Sustainability as
the New Standard

How eco-friendly initiatives are reshaping venues and events

In the past decade, the exhibition industry has undergone a transformation—but none as significant as its
pivot towards sustainability. What was once a “nice-to-have” is now a non-negotiable standard, driven by
rising environmental concerns, government regulations, and the expectations of eco-conscious exhibitors and
attendees. From solar-powered venues in Europe to zero-plastic trade shows in Asia and carbon-offset
programs in the Middle East, sustainability is no longer a trend—it’s the very future of global exhibitions.

o Why Sustainability Matters in Exhibitions

Exhibitions are high-impact events. They bring together thousands of visitors, exhibitors, and

suppliers, but with that comes massive energy use, plastic waste, food wastage, and carbon
emissions from travel.

According to the Global Association of the Exhibition Industry (UFI), a large international

event can generate more than 500 tons of waste in a few days. Today, organizers are reimagining
operations to minimize this footprint.

Key Drivers Behind the Green Shift:

Pressure from governments to meet carbon neutrality targets

e Growing investor interest in ESG (Environmental, Social, Governance) complianc

Gen Z andi‘nillennial audiences who prefer

e Cost savings from energy efficiency and waste reduction

Sept, 2025 20 / www.exhibitionglobe.co
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Innovations in Green Exhibitions
1. Eco-Friendly Venues

e Modern exhibition centers are designed with energy-efficient HVAC systems, solar
rooftops, rainwater harvesting, and LED lighting. For instance, Dubai World Trade
Centre has adopted renewable energy solutions, while Messe Miinchen in Germany is
powered significantly by solar.

Many venues are now receiving

certifications such as LEED and BREEAM,
boosting their global competitiveness.

2. Digital-First Experiences

e Hybrid exhibitions are reducing unnecessary travel by allowing virtual participation.

Organizers are also digitizing catalogues, brochures, and tickets, cutting down paper waste.

“The greenest page is the one never printed.”

3. Sustainable Booth Designs

e Exhibitors are ditching single-use plastics and opting for modular, reusable booth
structures made of recycled wood, aluminum, and fabrics. Many are even incorporating
biodegradable materials.

Companies like Freeman and GL
events now offer “green booth

packages” as part of their services.
4. Zero-Waste Policies

e Food and catering services are switching to locally sourced menus, compostable cutlery, and

surplus redistribution programs to NGOs. Leftover carpets, banners, and props are being
recycled or donated.

5. Carbon Offsetting & Green Travel

e Organizers are introducing carbon calculators for attendees to measure and offset their event
travel emissions. Some shows even encourage public transport incentives or collaborate with

airlines offering sustainable aviation fuel (SAF).

Sept, 2025 21 / www.exhibitionglobe.com
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Y Industry Case Studies

e COP28 UAE: A climate-focused mega event, COP28 integrated sustainability in every aspect
—from solar-powered pavilions to zero-waste policies.

e Expo 2020 Dubai: Built on principles of sustainability, the venue included water recycling,
energy-efficient tech, and post-event plans to repurpose buildings.

e IMEX Frankfurt: Known for its Sustainability Pledge, IMEX has set benchmarks by

banning single-use plastics and introducing a paperless event model.

2 The Road Ahead
The future of exhibitions lies in embedding sustainability at every step:

 Carbon-neutral venues as a baseline
/ Al-powered energy management systems
v/ Wider use of biodegradable materials
V Global adoption of sustainability certification for events
Exhibitions that fail to adapt will face reputational risks and may even lose exhibitors to

greener COI‘IlpCtitOI‘S.

5 Ways to Make Your Exhibition Green

=

§°| 1. Usedigital-only
I =] brochures & tickets

e Sustainability is no longer a
checkbox—it’s a contract with

the future. i g 2-Source local
s suppliers & catering
e From venue design to waste - -
dlsporal, every sectson mus 2 s modut
: = reusable booths

e Green exhibitions don’t just
save the planet—they save
costs and attract next-gen

audiences. 5. Offer carbon offset
5» options for travel

4. Switch to LED &
renewable energy
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EXHIBITOR’S TOOLKIT

Practical Tips for Maximizing RO
at Trade Shows

For exhibitors, trade shows are more than just a
booth and a few handshakes: they’re a high-
stakes opportunity to capture leads, build
partnerships, and showcase innovation. Yet, the
difference between an average participation and
a truly successful one often comes down to

preparation, strategy, and smart execution.

Here’s your step-by-step toolkit to ensure you
walk away from every exhibition with

maximum return on investment (ROI).

Pre-Show Strategy: Setting the Stage

for Success

1.Define Clear Goals
e Are you looking for leads, brand visibility,
or partnerships?
e Set measurable KPIs (e.g., 200 quality
leads, 50 product demos, 10 distributor

meetings).

2. Train Your Team
e Booth staff should be brand ambassadors,
not just salespeople.
e Role-play common visitor scenarios: The
Curious Wanderer, The Busy Buyer, The

Influencer.

Sept, 2025

3.Market Before You Arrive
e Leverage email LinkedIn

announcements, and personalized VIP

invites,

outreach.
e Tease product launches with countdown

pOStS.

Exhibitors who pre-schedule
meetings before arriving

report 35% higher lead

conversion rates.

Booth Design &
Standing Out in the Crowd

Engagement:

1.Create an Experience, Not Just a Booth
e Use interactive demos, VR walkthroughs,
or touchscreens.
e Sustainability sells: eco-friendly booth

materials attract eco-conscious buyers.

2.0ffer Value-Adds
e Host a mini knowledge session.
e Provide charging stations or a coffee corner

to éncourage IOI’IgCI‘ stay.

3.Leverage Giveaways Wisely
o Align freebies with your brand (e.g,
reusable water bottles or digital vouchers).
e Collect data in exchange (lead forms, QR

scans).

24 [ www.exhibitionglobe.com



EXHIBITION
GLOBE

Research shows visitors spend
2.5x more time at booths with

interactive elements compared

to static displays.

Lead Generation & Conversion:

Turning Traffic into Business

1. Qualify Leads on the Spot
e Use lead-scoring apps to tag visitors by
interest level.
e Don’tjust collect business cards: ask
probing questions to assess potential.
2. Digitize Engagement
e QR codes for brochures (cuts costs + shows
commitment to sustainability).
e Use digital contests or AR experiences tied
to lead capture.
3. Real-Time Social Media Amplification
e Post photos, updates, and behind-the-
scenes content.
e Encourage visitors to tag your booth with
event hashtags.

Post-Show Follow-Up: Where ROI is
Sealed

1. Follow Up Fast
e 48 hours is the golden window.
e Send personalized thank-you notes or
meeting summaries.
2. Nurture Leads
o Share post-event content: recap videos, case
studies, or a whitepaper.
e Segment follow-ups: buyers, partners,
media.

Sept, 2025

3. Measure & Report
e Compare leads, sales, media mentions, and
partnerships against pre-set KPIs.
e Analyze booth traffic flow and engagement

data for future improvement.

©

Exhibitors who follow up within

48 hours close 60% more deals
than those who delay a week

Top 5 ROI Hacks

1.Schedule meetings pre-event.

2.Use interactive booth tech.

3.Collect data smartly with QR + apps.
4.Segment and prioritize leads.
5.Follow up fast & with personalization.

At trade shows ROI
doesn’t come from
footfall—it comes

from meaningful
conversations turned
into lasting
partnerships.
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INFOGRAPHIC

Global Exhibition Industry
at a Glance 2025

Industry Size & Growth

¢ Global Market Value:
$40.3 Billion in 2025 (Projected)
¢ Annual Growth Rate:
6.2% CAGR (2023-2025)
¢ No. of Exhibitions Worldwide:
32,000+ events/year

e Attendees expected across global events:

260+ Million
e Exhibitors set to participate:
4.4 Million

Despite digital disruptions, in-

person exhibitions remain the
#1 channel for B2B engagement.

Top 5 Exhibition Markets (2025)
By Revenue & Scale

=
1.— USA - $14.5B
2.- China - $9.2B
3. UAE - $3.8B

-—
4. Germany - $3.5B
5. India - $2.7B

India is the fastest growing

exhibition market, with
double-digit growth post-2024.

Sept, 2025

Sector Hotspots
Most Active Sectors in 2025:

e Technology & AI: Smart Manufacturing,
Saa$S, Robotics

e Green Energy: Solar, Wind, Sustainable
Materials

e Healthcare & Biotech: Medical Devices,
Pharma, Life Sciences

e Food & AgriTech: Sustainable Food
Systems, Plant-based Innovations

e Luxury & Lifestyle: Fashion, Art, Luxury
Cars

Regional Breakdown (2025)

7%

40%

30%

Asia-Pacific: Fastest-growing hub
Europe: Strong in B2B and industrial fairs

I North America: tech and consumer-
focused expos

Middle East & Africa: UAE leading global
MICE innovation

. Latin America: niche and emerging markets
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EXHIBITION
GLOBE

Key Trend to Watch

Hybrid Exhibitions: 70% of global events
offering digital extensions.

Sustainable Venues: 55% adopting green
certifications.

Al-driven Networking: Smart matchmaking
platforms.

Cross-border  Collaborations:  Co-hosted

events across continents.

Economic & Social Impact

e $330 Billion: Contribution of exhibitions
to global trade.

e 3.2 Million Jobs supported directly &
indirectly.

e Boost to Tourism: Hotels, airlines, local

businesses thrive.

2025 will be
remembered as the
year when technology,
sustainability, and
cross-border

collaborations

redefined the
exhibition industry
— Exhibition Globe Insight
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1. Bombay Exhibition Centre (BEC)

e Built Year: 1991

* Max Size: 19143 Sq. Mtr

e Total Area: 41352 sq. mtr
e Max Person: 17171 persons

GLOBAL VENUES

Established in 1991 the Bombay Convention &
Exhibition Centre (BEC) is a known name in
the exhibition industry and is the biggest
exhibition venue in Mumbai. The Center has
climbed from strength to strength and has
emerged out over the few years as a respected
forum that has conducted some of the biggest
and most eminent global trade shows in India.

2. Marina Bay Sands Expo and
Convention Centre, Singapore

e Built Year: 2010

e Max Size: 31750 sq. m.

e Total Area: 120000.00 sq. m.
e Max Person: 45000 persons

e Meeting Halls: 12

Home to Singapore’s largest meeting and
convention space, Marina Bay Sands delivers a
world-class experience for you and your guests
with venues unlike anywhere else. Enjoy peace
of mind with our experienced team managing
all aspects of your exhibitions. These include
setup and teardown, lighting, audiovisual
equipment, menus, entertainment, and any
special requirements.

3. Istanbul World Trade Center

¢ Built Year: 1999

e Max Size: 3108 sq. m.

e Total Area: 249000.00 sq. m.
e Max Person: 4000 persons

e Meeting Halls: 11

World Trade Center Istanbul (WTCI)
(Turkish: Istanbul Diinya Ticaret Merkezi,
IDTM) is a service company established in
1982 and based in Yesilkoy, Istanbul, Turkey,
which, to promote international commerce and
world trade, provides commercial information
and market research services, organizes trade
delegation programs, operates fair areas and
offers office, convention and meeting halls,
runs hotels within its organization.

4. Jakarta Convention Center

e Built Year: 1962

e Max Size: 5850 sq. m.

e Total Area: 29375.00 sq. m.
e Max Person: 5247 persons

e Meeting Halls: 27

Sept, 2025

Jakarta Convention Center is nested in Jakarta
Indonesia. This Convention center is one of
the most famous venues of the country. It hosts
some of the renowned national and
international events every year linked to variety
of industries. This convention center has world
conventions regional conferences fashion
shows dinners private launches and Exhibitions
to be held in it.
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5. Mesa Convention Center The Mesa Convention Center is the most ideal
platform to present the latest outcomes in the
form of the international meetings, seminars,

* Built Year: 2008 conferences, trade fairs, exhibitions and other

* Max Size: 1394 sq. m. events successfully every year.This venue is
e Total Area: 89030.00 sq. m. located at the center of the city and nearly to
e Max Person: 1250 persons the public places and city attractions that offers
e Meeting Halls: 15 the guests to enjoy the sightseeing and city

market after the hard business work.

6. Boston Convention and Exhibition A stunning work of architectural display, the
Center Boston Convention & Exhibition Center
(BCEC) is the ideal venue for many

* Built Year: 2004 international exhibitors and congresses. A

e Max Size: 17094.15 sq. m. modern state-of-the-art facility. This comprises
e Total Area: 65722.00 sq. m. of 160,000 sq ft of flexible meeting space, a
e Max Person: 15333 persons Grand Ballroom, registration & function space.
o Meeting Halls: 86 The center is wi-fi enabled and fitted with the

latest technology and has a food court as well.

7. ADNEC (Abu Dhabi National ADNEC Centre Abu Dhabi is the largest
Exhibition Centre) venue in the MENA region. Offering a total
space  of 153,678m>,  across 12 tully

* Built Year: 2007 interconnected column-free exhibition halls

e Max Size: 10000 sq. m. plus an Atrium and Concourse. The venue has
e Total Area: 153678.00 sq. m. outdoor event spaces as well as a Waterfront
e Max Person: 45000 persons Quayside with the new 10,000sqm Marina Hall
e Meeting Halls: 21 and can stage major indoor, outdoor and

marine events simultaneously.

8. Adelaide Convention Centre A leading exhibition venue in Australia the
striking Adelaide Convention Center is a
multiple award winning center. Recognized for

* Built Year: 1987 its excellent facilities infrastructure and high

e Max Size: 5627.97 sq. m. standards of maintenance. Coupled with a
e Total Area: 12000.00 sq. m. team of highly dedicated professionals the
e Max Person: 5048 persons venue enjoys global reputation of excellence.

e Meeting Halls: 42
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