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Global Vision 2026:
The World of Exhibitions Is
Evolving Again

Dear Readers,

As we stand at the close of 2025, the exhibition
industry finds itself at a remarkable intersection -
where innovation, inclusion, and imagination are
converging to redefine how the world connects.
The past year has been more than a comeback; it’s
been a reinvention. From Al-driven exhibition
intelligence  and  cultural  immersion  to
sustainability and human - centered design, 2025
has proven that exhibitions are not just about space
and structure - they are about stories, experiences,

and shared purpose.

At Exhibition Globe, we have witnessed this
transformation first-hand. Each month, as we
explored the pulse of this industry — from
“Booths. Bots. Breakthroughs.” in October to
“Experience. Emotion. Evolution.” in November -
one message kept resonating that “The exhibition

floor is no longer a venue; it’s a living ecosystem of
g g i

human imagination”.
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By Kamlesh Dubey

CEO & Founder, Exhibition Globe

A Year of Meaningful Milestones

This year’s global exhibition calendar reflected
more than economic recovery — it reflected
emotional revival. Brands, organizers, and nations
embraced creativity with conscience. We saw
sustainable design become mainstream, cultural
pavilions redefine engagement, and technology
turn  events into  intelligent,  responsive
environments. But beyond the innovation, the real
story of 2025 was the return of human connection.
And so is the energy that only live exhibitions can

create — an energy that unites industries, ideas,

and identities.

The handshake is back. The face-to-face
conversation is back. The Road Ahead: Global ——
Vision 2026. As we move into 2026, the 1/durst17” —— /
next chapter will be defined by collab,o_r&tron de = ’j::
consciousness. Exhibitions will evolve“from tgde// —

gatherings into impact platforms = S_hﬂ—piﬁ‘g'

economies, communities, and sustalna.blhﬁf gU‘Té
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across borders.

We will see:

Hybrid Intelligence: AI meeting empathy in visitor experience design.

Cultural Globalism: Exhibitions becoming expressions of diversity and storytelling.

Sustainability 2.0: From “less waste” to “positive impact.”

Creative Commerce: Where data, design, and dialogue coexist seamlessly.

At Exhibition Globe, our mission remains to spotlight this evolution — to bring voices, ideas, and

opportunities together through stories that matter.
Closing Thoughts

As December unfolds, let’s take a moment to celebrate how far we’ve come — and how much more we can

create together. 2026 will not be just another year of growth; it will be a year of transformation with purpose.

Because exhibitions are not just about showing the world what we make — They are about shaping the world

we want to live in.

Here’s to new beginnings, bold ideas, and boundless collaboration in 2026.

Warm regards,
Kamlesh Dubey
Founder and CEO
Exhibition Globe
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INTRODUCTION: A NEW ERA BEGINS

COVER STORY
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The global exhibition industry is entering 2026 with unprecedented momentum. After a decade

marked by recovery, digital experimentation, and changing business behaviours, the world of trade

shows is now accelerating into a future shaped by Al intelligence, green mandates, immersive formats,

and cross-border collaborations.

From Dubai to Las Vegas, Berlin to Mumbai, organisers are reporting a 25-40% rise in pre-

registrations, and exhibitors across manufacturing, food, packaging, technology, EVs, and textiles are

returning with bigger booths, richer experiences, and higher budgets.

2026 is not just another year for the exhibition industry. It is the year of reinvention.

This cover story uncovers the key forces that will redefine global exhibitions in 2026, backed by

trends, expert perspectives, and real-world adoption stories.

1. AI IS NO LONGER A FEATURE
— IT°S THE INDUSTRY’S NEW
BACKBONE

The biggest shift in 2026 will not be physical -
it will be invisible. Al is now integrated across

every touchpoint:

a. Predictive Visitor Analytics:

Dec, 2025

Platforms can now analyse:
e browsing behaviour,

4 past event attendance,

e industry vertical, OJ'
» spending power, rl

L4 engagement patterns

to predict which visitor will be interested in
which exhibitor. This means booth traffic can

be forecasted before the event even begins.

06 / www.exhibitionglobe.com
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b. Smart Matchmaking Comes of Age

The old “B2B meetings scheduler” is dead. New

Al-powered matchmaking engines now:

Q9P
Q_ P
—[ap
°’d$@\

e give exhibitors a “relevance score”

e understand business intent
¢ auto-schedule meetings

e rank match quality

e reduce no-shows

2026 will see 98% organiser adoption of Al

matchmaking systems worldwide.
c. Al Booth Companions

These are interactive Al agents placed in booths
that:

e answer buyer queries

e explain product features

e generate brochures

e recommend solutions

e support multiple languages
e collect lead data

This will double exhibitor productivity and

cut manpower COSsts.

2. EXHIBITIONS BECOME IMMERSIVE
EXPERIENCE ZONES

2026 is the year exhibitions stop being “stalls”

and start becoming “experiences”.

a. 2.1 Mixed Reality (MR) Demos MR

headsets allow visitors to:

Dec, 2025

e walk inside a factory

 see a machine run in full scale ~

e understand product assembly ‘b
e visualize prototypes L/ [”

e compare models in seconds

Companies in manufacturing, packaging,

agriculture, and EVs are already adopting this.
b. Multi-Sensory Booth Design

Booths are moving beyond visuals to

incorporate:

e soundscapes
e scent branding
e textured surfaces

e dynamic lighting

e interactive content wall

This increases visitor retention time by 40—
70%.

c. Live Micro-Events Inside Exhibitions
Modern €Xpos now integrate mini events:
e masterclasses
e brand activation zones

e live product challenges

e influencer-led walkthroughs

e immersive storytelling sessions

The result: longer visitor engagement,

stronger memory

recall, and higher

conversions.

07 / www.exhibitionglobe.com
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3. SUSTAINABILITY STOPS BEING
OPTIONAL

Governments in Europe, the Middle East,
Singapore, and Australia are implementing

strict rules:
a. Zero-Waste Booth Mandates

Organisers must ensure:

e Reusable booth materials é}g

.:-‘x:.}\_
* Recyclable flooring G
e Eco-friendly printing %

e Digital brochures

By mid-2026, at least 35% of global exhibitions

will operate under sustainability certifications.
b. Low-Carbon Travel Initiatives

Event badges now show carbon footprint.
Many exhibitions offer:

e Carbon offset credits Q d @

e EV shuttle services
0%

e Green travel incentives
4.

c. “Material Recycling Hubs” Become
Standard

Booth fabricators will be required to deposit
unused materials at event recycling stations.
This makes sustainability not just an obligation
but a competitive advantage for organisers
attracting global brands.

Dec, 2025

4. EXHIBITION GLOBALISATION:
CROSS-BORDER TRADE GETS
STRONGER

2026 will see the highest-ever participation of

country pavilions in global exhibitions.

a. More Countries, More Trade Diplomacy

Pavilions from:

e Germany |
e Japan ([
e UAE =
e South Korea KON
e India ——
e Turkey
e |

° Singapore
are increasing their budgets for global presence.
b. Government-Led Trade Missions

Countries are using exhibitions as soft-

diplomacy tools:

e Launching export campaigns

e Signing MoUs

e Promoting small businesses

e Securing supply-chain partnerships
Branding

c.  Sector-Specific  Country

Example:

India — food, pharmaceuticals, textiles

UAE — construction, tech
e Germany — engineering, mobility

e Japan — automation, robotics

08 / www.exhibitionglobe.com
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Exhibitions will become the new global

trade battlefield.

5.  ORGANISERS
SMART VENUES

INVEST IN

The venue itself will transform into a “tech

infrastructure ecosystem”.
a. Touchless, Cashless, Seamless Expect:

e RFID-enabled entries

e Biometric check-ins

e Digital wallets

e QR-based booth interactions

e Al-enabled navigation

b. Smart Crowd Flow Systems Venues now
use sensors to:

e Manage crowd density
e Adjust aisle width
e Optimize hall temperature

e Reduce waiting times

c. Digital Twins of Events Before an

exhibition opens, organisers can simulate:

@

e Visitor movement (

e Crowd hotspots "iﬁ%iﬁa
e Emergency protocols :i g!

This is a game-changer for mega expos with
100k+ attendance.

Dec, 2025

6. 2026 WILL BE THE BIGGEST
YEAR FOR B2B BUSINESS IN A
DECADE

a. Exhibit Space Bookings Surge Early data
suggests:

e 30-45% bookings higher than 2025
e More multi-country exhibitors

e Larger pavilions

e Premium booth demand rising

e Waiting lists for major expos

b. 6.2 Buyer Budgets Increase

Post-pandemic procurement freeze is over.

Companies are investing heavily in:
e New suppliers
e Cost-effective sourcing

e Cross-border partnerships

c. Startups Become Exhibition Superstars

Tech, agritech, fintech, EV, food processing
startups are becoming the biggest crowd

magnets.

( 5y

In 2026, booths are no longer
just rooms with products — they
are immersive brand worlds that

speak, respond and adapt to

- - each visitor. )

09 / www.exhibitionglobe.com
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CONCLUSION: THE FUTURE BELONGS TO INTELLIGENT, IMMERSIVE,
SUSTAINABLE EXHIBITIONS

2026 marks a turning point. Exhibitions are no longer about:

e Booth size 1]

e

e Footfall @
e Branding @@

They are about:

Intelligence @

ot

o Experience

®

Sustainability @

Global partnerships (al

Measurable ROI m

el

Every organiser, exhibitor, and visitor in 2026 will enjoy a smarter, more impactful, and
more interconnected exhibition ecosystem. The boom has already started. 2026 will

redefine everything.




EXHIBITION
GLOBE

EXHIBITOR’S TOOLKIT

2025 in Review: The Biggest

Shifts in the Global Exhibition &
MICE Industry

INTRODUCTION: 2025—THE YEAR THAT RESET THE GLOBAL EVENTS INDUSTRY

If 2023-24 were years of recovery and
experimentation, 2025 was the year the global
and MICE

stabilized, scaled, and surged. Footfalls returned

exhibition industry  finally
to pre-pandemic levels, corporate budgets
opened up, and global organisers adopted
technology and sustainability faster than ever

before.

From Dubai’s Expo City to Singapore’s Marina
Bay Sands, from Chicago’s McCormick Place to
India’s Pragati Maidan—2025 marked the
official

exhibitions” to “intelligent trade platforms.”

transition from “traditional

Here are the biggest shifts that defined the
industry this year.

1. EXHIBITIONS REGAINED FULL
GLOBAL MOMENTUM

By mid-2025, global exhibitions achieved:

WA
Qh

® 96-110% of pre-pandemic footfall

® 30-45% rise in exhibitor spending

® 20% higher international participation

Dec, 2025

The world returned to on-ground business

strongly, led by:

e Manufacturing

e Food & beverages

e Packaging

e Automotive & EV

e Pharma & medical

e Construction & real estate

e Technology & innovation sectors

Companies realized ome truth: No digital

platform can replace face-to-face B2B trade.

11 / www.exhibitionglobe.com
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2. Al BECAME THE MOST
DISRUPTIVE FORCE IN THE
INDUSTRY

2025 will be remembered as the year the
exhibition industry embraced Al—not as a

feature but as infrastructure.

a. Al Matchmaking Became Universal
Matchmaking platforms now:

e Suggest business opportunities

e Auto-schedule meetings

e Predict which exhibitors a visitor is likely to
buy from

e Reduce irrelevant footfall

e Exhibitors reported 25-30% improved lead
quality.

b. Al-Generated Booth
breakthrough:

Content A

Brands began using Al to create:

Instant brochures

e Product explainers

Multilingual scripts

Booth visitor responses
This cut content creation costs by 50-70%.

c. Smart Navigation & Heatmaps Organisers

deployed smart systems to map:
e Visitor movement

e Crowd hotspots

o Booth performance

Dec, 2025

e Session popularity
Data became the new backbone of exhibition

planning.

3. ORGANISERS SHIFTED FROM
“EVENT MANAGEMENT” TO
“BUSINESS ORCHESTRATION”

2025 changed how organisers see their role.
Instead of simply managing logistics,
organisers became:

e Business catalysts
Trade enablers

Platform creators

e Innovation drivers

a. Conferences became

“knowledge

marketplaces”

Panels turned into workshops.
Workshops

modules.

turned  into  micro-learning

Attendees paid for value, not just entry.

b. Exhibitions Connected With Year-Round
Digital Communities Platforms of fered:

e Webinars

e Monthly buyer-seller meet-ups
e Supplier directories

e On-demand product demos

e Al-curated content

This converted exhibitions into 365-day

business ecosystems.

12 / www.exhibitionglobe.com
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4. CROSS-BORDER PAVILIONS
EXPLODED IN SCALE

2025 saw a record-high presence of country

pavilions:

e Japan
e South Korea
e UAE

e India

PR
o
7

e Germany
o Jraly

: ®

e Turkey

° Singapore
Why the surge?

Because countries realized exhibitions are the

fastest way to:

e Attract buyers i

e Boost exports 'j*“-m "
¢ Promote national brands F#f.
e Support MSMEs /
e Build diplomatic ties J

Trade diplomacy became a major feature of

global exhibitions.

66

Exhibitors stopped just showing
products — they began telling
stories, building experiences,

and inviting attendees to live
the brand, instead of just
browsing it.

o

Dec, 2025

5. USTAINABILITY BECAME A
MUST-HAVE, NOT A NICE-TO-
HAVE

2025 marked the global enforcement of

sustainability models.

a.Eco-Friendly Booth Norms Organisers

required:
”,
e Reusable structures &
e Eco-printing 4‘:
* Recycled flooring a:w

b.Zero-Waste Mandates Venues introduced:

e Central recycling hubs
¢ Digital brochures
e Carbon tracking dashboards

c.Green Certifications Became Marketing
Tools Sustainable exhibitors gained:

e Premium locations
¢ Global recognition
e Government incentives in Europe, UAE &

Singapore

2025 forced the industry into a green
transformation that will intensify in 2026

6.HYBRID IS OUT; IMMERSIVE IS IN

Hybrid events peaked in 2021-23. But 2025

proved something:

POIVIOID
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Hybrid events peaked in 2021-23.
But 2025 proved something: People prefer
events—but

physical

smarter, more

immersive ones.
a.Mixed Reality Demos Rise
MR headsets enabled:

e 3D product experiences
e Virtual walkthroughs

e On-the-spot customization

b.Multi-Sensory Booths Took Center Stage
Booths used:

Sound

e Scent

Touch-responsive displays

LED storytelling walls

Visitor dwell time increased dramatically across

major expos.

c.Gamification Became a Lead Magnet
Brands used:

AR challenges
¢ Quiz tournaments

e Interactive screens

Digital passports

This made exhibitions more engaging for

younger buyers.

7.EXHIBITIONS BECAME
CRITICAL FOR SME & STARTUP
GROWTH

Startups and MSMEs made a historic

comeback.
Key Drivers:

e Industry buyers looking for fresh suppliers
e Government support schemes
e Global marketplaces seeking innovation

e Low-cost marketing via exhibitions

Exhibition-led deals rose across food, agri-tech,
packaging, EV, fintech, and D2C segments.

8. THE ULTIMATE SHIFT:
DRIVEN DECISION MAKING

DATA-

Exhibitors and organisers in 2025 no longer

relied on guesswork.

They tracked: s
Visitor interest levels
— =~
Heatmaps / N ‘/
\ ] Conversion ratios
/7 | // /
/ | / /
Meeting outcomes | [ i
\\ / = “dashboards

N _ -

This changed budgeting, booth design, and

marketing strategies forever.

In 2025, a trade show isn’t judged by how many booths it has — but
by how deeply each attendee feels seen, heard and catered to.

Dec, 2025
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CONCLUSION: 2025 LAID THE
FOUNDATION FOR A NEW
GLOBAL EXHIBITION ECONOMY

2025 was not just a recovery year—it was a
turning point.

It set the stage for:

e Al-dominated exhibitions

e Sustainability-led experiences

e Immersive product storytelling
¢ Intelligent scheduling

e Cross-border trade acceleration

e Data-backed business outcomes

2026 will now build on this explosive
momentum. The future of exhibitions is
bigger, smarter, greener, and more globally
interconnected than ever before.

Dec, 2025

In 2025, the
exhibition world
didn’t just evolve

— it reset the

global economy

of experiences.

15/ www.exhibaﬂobe.com
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Rise of Smart Venues: How loT,

Robotics & Contactless
Experiences Are Reshaping
Visitor Expectations

INTRODUCTION: VENUES ARE
EVOLVING INTO INTELLIGENT
ECOSYSTEMS

The events and exhibitions landscape is
undergoing a profound transformation, and at
the center of this revolution is the rise of the
smart venue. No longer judged merely by their
floor space, parking capacity, or accessibility,
modern venues in 2025-26 are being evaluated
by the intelligence of their infrastructure. From
Dubai World Trade Centre and Singapore
EXPO to Messe Frankfurt and Las Vegas
Convention Center, the world’s leading venues
are quietly becoming technological
powerhouses. They are integrating IoT sensors,
robotics, Al navigation, contactless operations,
and energy-efficient systems that provide a
seamless and intuitive experience for exhibitors
and visitors alike. This shift marks the
beginning of a new era in the MICE industry—
one where the venue itself becomes an active
participant in enhancing the event experience.

Dec, 2025

1. THE SMART VENUE
MOVEMENT: FROM SPACE TO
TECHNOLOGY

In the past, venues were essentially large,
functional spaces with basic facilities, manual
crowd control, printed signage, and physically
intensive management systems. But today’s
leading venues have evolved into high-tech
environments where every element is digitally
connected and responsive. Smart entry gates
authenticate visitors in seconds; AI monitors
help predict congestion in real time; digital
signage adjusts dynamically based on hall
activities; and virtual dashboards help
organisers oversee the pulse of the entire event.
This evolution has redefined the standards of
visitor comfort and operational efficiency.
Instead of being passive structures, venues now
function as intelligent ecosystems that sense,

analyse, and respond to human behavior.

16 / www.exhibitionglobe.com
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2. THE ROLE OF IoT: THE
NERVOUS SYSTEM OF SMART
VENUES

IoT has emerged as the invisible force powering
the modern exhibition experience. Sensors
installed across entry points, hallways, lounges,
and booth clusters help organisers monitor real-
time crowd flow, detect long queues,
understand visitor density patterns, and ensure
smoother movement. This technology enables
organisers to make rapid, data-backed decisions
—such as opening alternate gates or
redistributing visitors to reduce crowding.
Additionally, IoT-driven air filtration and
temperature control systems optimize energy
usage while maintaining comfort levels by
adjusting temperature and ventilation based on
footfall and carbon dioxide levels. This results
in cleaner air, balanced humidity, and
significant energy savings. For exhibitors, IoT-
powered heatmaps reveal visitor engagement
patterns across show floors, allowing them to
understand which locations attract the most
attention and how booth design influences
visitor movement. IoT has therefore shifted
exhibitions from manual management to

scientific orchestration.

3. THE ROBOTICS REVOLUTION:
AUTOMATION ENTERS THE
SHOW FLOOR

Robots have become an essential part of
modern venue operations. In many global
venues, autonomous cleaning robots silently

glide across the corridors during non-peak

Dec, 2025
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hours, ensuring spotless floors and maintaining
hygiene standards without human supervision.
Logistics robots are increasingly used during
booth build-up and dismantling, effortlessly
transporting boxes, display units, and heavy
materials across large halls—significantly
reducing labour fatigue and booth setup time.
Service robots positioned at entrances and key
intersections greet visitors, answer frequently
asked questions, provide directions, and offer
multi-language support. Their presence adds
both functionality and novelty to the visitor
journey. This integration of robotics is not just
about futuristic appeal; it is about bringing
precision, consistency, and speed to the
operations of large-scale exhibitions where
thousands of people interact within a few
hours.

4. CONTACTLESS EXPERIENCES:
THE DEFAULT EXPECTATION OF
2026

The push toward frictionless experiences
accelerated during the pandemic years, but in
2025-26, it has transformed into a permanent
standard. Visitors now expect to enter events
without waiting in line for badges or physical
verification. With biometric scanning, RFID-
QR-based

registration, entry takes only a few seconds.

enabled  smart  passes, and
Inside the venue, attendees seamlessly transact
at food courts, purchase merchandise, or pay
for services using tap-to-pay systems or digital
wallets.  Exhibitors, too, benefit from
contactless lead capture, where a simple scan

digitally exchanges business information and

17 / www.exhibitionglobe.com
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instantly feeds leads into their CRM software.
This eliminates dependency on physical
formsor business cards. The entire process
enhances efficiency, reduces physical contact,
and ensures that every interaction—from entry

to exit—is fast, clean, and digitally recorded.

5. DIGITAL NAVIGATION: THE
END OF GETTING LOST IN
LARGE EXHIBITIONS

For visitors, one of the greatest frustrations in
large exhibitions used to be navigating massive
halls and locating specific booths or sessions.
Smart venues have solved this with indoor GPS
navigation, a technology similar to Google
Maps but designed for indoor environments.
Attendees can now open an app, search for an
exhibitor, and receive step-by-step walking
directions to reach the exact booth. These apps
also recommend sessions, pavilions, and
products based on visitor interest, browsing
history, and professional profile. As a result,
every visitor’s journey becomes personalized
and efficient. For organisers, navigation
heatmaps help identify areas with low attention
and redesign floor plans for future editions.
This digital mapping infrastructure transforms
the visitor experience from wandering and

guessing to clarity and precision.

6.ENHANCED SAFETY THROUGH
SMART SURVEILLANCE AND
AUTOMATED RESPONSE

Modern exhibition venues are investing

Dec, 2025
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significantly in safety intelligence. Al-powered
surveillance systems constantly analyse crowd
movements to detect irregular patterns,
unattended objects, or restricted-area
intrusions. In case of a medical emergency, fire
risk, or sudden congestion, the system
immediately notifies the control team and
recommends evacuation routes. Emergency
alerts are pushed instantly to visitor apps,
guiding them to safety with visual maps and
real-time instructions. This level of readiness
significantly reduces response times, prevents
small issues from escalating, and instills
confidence among attendees. Safety has shifted
from a reactive function to a proactive,
technology-led strategy that quietly protects

thousands of people during large exhibitions.

7. SUSTAINABILITY IN SMART
VENUES: TECHNOLOGY MEETS
RESPONSIBILITY

Sustainability is no longer just a trend—it is a
mandate. Smart venues are wusing digital
technologies to reduce waste, optimize energy
consumption, and promote eco-friendly
practices. Intelligent energy dashboards track
electricity usage in real time, enabling
organisers to cut down on unnecessary

QR-led

information boards, and virtual catalogues

consumption. Digital brochures,
drastically reduce printing waste. Many venues
have introduced recycling stations and
encourage exhibitors to use modular, reusable
booth structures. By combining technology
with sustainability, venues are creating greener
exhibitions that align with the global push for

net-zero events.

18 / www.exhibitionglobe.com
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8. THE NEW BASELINE: WHAT
VISITORS EXPECT IN 2026

Visitor expectations have evolved dramatically.
People attending exhibitions now expect
uninterrupted connectivity, fast entry, real-time
navigation, clean hygienic spaces, cashless
services, and smart amenities that enhance
convenience. They want exhibitions to be not
only visually impressive but also digitally
integrated and environmentally responsible.
Smart venues have raised the bar so high that
any venue lacking these features risks appearing
outdated. In 2026, the benchmark is clear: an
exhibition venue must be intelligent,
connected, efficient, and sustainable to stay

relevant.

Dec, 2025
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CONCLUSION: SMART VENUES
ARE REDEFINING THE FUTURE
OF GLOBAL EXHIBITIONS

The rise of IoT, robotics, automation, and

contactless  systems  has  fundamentally
transformed how exhibitions are managed and
experienced. Venues have evolved from
structural enclosures to interconnected digital
ecosystems that provide comfort, insight, and
innovation at every step. As we move into 2026,
smart venues will become the driving force
behind the global exhibition industry—
elevating visitor  experience, improving
organiser efficiency, and creating a more
sustainable, intelligent future for the entire

MICE ecosystem.




USA MARKET REPORT (2025-26)

United States Exhibition & MIGE

Landscape: Trends, Growth
Drivers & Industry Forecast for
2026

INTRODUCTION: THE WORLD’S
MOST INFLUENTIAL EXHIBITION
MARKET ENTERS A NEW CYCLE
OF GROWTH

The United States continues to dominate the
global exhibitions and MICE industry, not only
because of its infrastructure and scale but
because of its ability to innovate faster than any
other market. In 2025, the U.S. exhibition
sector experienced one of its strongest
comebacks in a decade, fuelled by technology
adoption, large-scale corporate spending,
advanced venue ecosystems, and a renewed
appetite for in-person B2B interactions. As we
enter 2026, the U.S. is set to shape global
Al-driven

matchmaking to immersive booth technologies

exhibition trends—from

and sustainability-led event policies. This report
explores the key developments that defined the
U.S. MICE industry in 2025 and predicts how

the market will evolve in 2026.

Dec, 2025

1. 2025 MARKET PERFORMANCE:
STRONGER THAN PRE-
PANDEMIC YEARS

The U.S. achieved nearly 110% of pre-
pandemic exhibition activity, with major
venues in Las Vegas, Orlando, Chicago, New
York, Houston, and Atlanta reporting record-
breaking attendance. Corporations across
manufacturing, food & beverage, digital
technology, healthcare, aerospace, EV, real
estate, and packaging sectors sharply increased
their exhibition budgets.

The rebound was driven by three key factors:-

e economic stability,
e corporate procurement expansion, and
o the irreplaceable value of face-to-face

networking.

Many companies that had shifted to online
sourcing returned aggressively to on-ground
exhibitions, acknowledging that the American
MICE environment offers unmatched quality,

scale, and business outcomes.

20 / www.exhibitionglobe.com
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2. INDUSTRY SECTORS THAT LED
U.S. EXHIBITION GROWTH

Several high-performing industries shaped U.S.
exhibition dynamics in 2025:

Technology & Al

Events like CES in Las Vegas reaffirmed
America’s dominance in global tech showcases.
AI startups, robotics innovators, and digital
ecosystem builders emerged as the biggest
crowd-pullers.

Medical

Healthcare, Equipment &

O

The U.S. attracted global delegations seeking

Biotechnology

cutting-edge medical devices, biotech solutions,

diagnostics, and life-science partnerships.

Food, Beverage & Hospitality

Shows like NRA Chicago and Fancy Food
Show NYC saw significant participation from
international F&B brands seeking entry into the

American retail and restaurant markets.

g

undergoing

Real Estate, Construction
& Design

With major U.S. cities
infrastructure upgrades, construction and
materials expos recorded high exhibitor

demand.

Dec, 2025

FEATURED

e Manufacturing, Automation & Aerospace

e Industrial automation and aerospace expos
saw a surge in exhibitors due to strong
demand from both commercial and defense
sectors.

e These sectors will continue to shape U.S.
exhibitions in 2026.

3. TECHNOLOGY-LED
TRANSFORMATION OF U.S.
EXHIBITIONS

No market adopted technology in exhibitions
as aggressively as the U.S. did in 2025.

Event organisers invested heavily in:
- a
Al Matchmaking & Visitor Profiling }:@ b

Al-powered platforms helped exhibitors
identify high-quality leads before the event and
schedule

Visitors

business meetings intelligently.

received  personalised  exhibitor
recommendations based on interest, industry

role, and engagement history.

Immersive Booth Experiences & = _

peinces 4B
Mixed Reality (MR), digital walls, holographic
product displays, drone-led monitoring, and
autonomous demo units became common even
in mid-sized trade shows.
IoT & Smart Venue Integration

Leading venues incorporated:

e JoT sensors for crowd management
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e Digital heatmaps
e Automated climate control

e Al-enabled security

This strengthened the U.S.’s edge as a

technologically advanced exhibition market.

4. SUSTAINABILITY INITIATIVES
ACCELERATE ACROSS MAJOR
VENUES

Sustainability became a mainstream

requirement rather than an optional feature.
Green Exhibitions & Zero-Waste Booths

Several major organisers introduced rules

requiring;:

e Reusable booth panels

e Sustainable flooring

e Eco-friendly printing
e Carbon-neutral build-up

e Digital brochures
Energy & Waste Monitoring Systems

Venues used energy-dashboards to reduce
consumption during events. Recycling zones
and waste segregation were made compulsory in
many convention centers.

The U.S. is expected to become the world’s
leader in sustainable MICE models by 2027,

surpassing Europe in some sectors.

In 2026, the US MICE industry isn’t just growing
— it’s reinventing how business meets.
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5. ANEW ERA OF BUYER-SELLER
MEETINGS

Business matchmaking became more

structured, targeted, and data-driven.
VIP Buyer Programs Grow in Scale

Shows created curated buyer groups with:

e Free travel oY
e Pre-arranged meetings la%
e Closed-door networking P
e Category-based engagement _"'

=h

[ ]

Exhibitions dedicated special zones for private
business negotiations—similar to corporate

boardrooms inside trade shows.
Startup—Enterprise Matchmaking

Large corporations actively sought partnerships
with:

= ). Food-tech
o % Deep-tech é?‘_\:@

startups A disruptors

Clean-tech Retail & e-commerce
© 8% innovators © solution companies

This made U.S. expos key drivers of business

innovation.

6.INTERNATIONAL
PARTICIPATION SURGES IN 2025
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The U.S. saw an extraordinary rise in foreign

exhibitors and pavilions, especially from:

e India
e Japan )

e South Korea 0]
e UAE =
e UK ==
o Jraly il
e Germany .
o Taiwan “
e Canada i+l

e Singapore

Many countries expanded pavilion areas by 30—
50% compared to 2023-24, demonstrating the
U.S.’s continued importance as the world’s
most lucrative B2B market. The combination of
buyer quality, market size, and investment
potential makes America the top choice for

global exporters.

7. CHALLENGES THE U.S.
MARKET FACES

Despite strong growth, the industry must
address:

e increasing venue rental costs
 high booth construction expenses
e shortage of skilled booth staff

e rising marketing budgets

e inflation in logistics and freight
However, most exhibitors find the ROI worth

the premium costs due to superior buyers and

large-scale deals.
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8. 2026 OUTLOOK: WHAT TO
EXPECT

The U.S. exhibitions industry is expected to
grow by 8-12% in 2026, powered by:

Greater Al and automation integration

AI will move from optional to mandatory for

matchmaking, navigation, and data analytics.
More sustainable event formats

Zero-paper, zero-waste, modular booth systems

will dominate.
Enhanced international partnerships

More trade missions and global country

pavilions will participate in U.S. shows.
Stronger B2B deal-making
Exhibitions will increasingly function as

procurement platforms rather than branding

events.
Rise of immersive brand storytelling

Holography, VR, MR, and simulation-based

demos will become mainstream.

By 2026, the U.S. will not only remain the
world’s leading exhibition market but will also
define how the global MICE industry functions

over the next decade.
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UAE MARKET REPORT (2025-26)

The Middle East Exhibition

Powerhouse: How the UAE
Became the Fastest-Growing
Global MIGE Hub

INTRODUCTION: THE UAFE’S
UNMATCHED RISE IN THE
GLOBAL EXHIBITION
LANDSCAPE

In 2025, the United Arab Emirates firmly
established itself as one of the most influential
exhibition and MICE destinations in the world.
With Dubai and Abu Dhabi leading the charge,
the UAE has transformed into a global hub for
business events, attracting millions of visitors,
thousands of exhibitors, and some of the
international

world’s most prestigious

pavilions. Supported by advanced
infrastructure, visionary leadership, high-
quality tourism, fast visa systems, and an
economic environment built for cross-border
trade, the UAE has become the beating heart of
global exhibitions. The country’s strategic
location between Asia, Europe, and Africa—
combined with its reputation for safety, luxury,
and world-class hospitality—makes it the
preferred destination for both corporations and

governments seeking global visibility. As 2026

Dec, 2025

approaches, the UAE’s influence is set to
expand even further.

1. 2025: A HISTORIC YEAR OF GROWTH
FOR THE UAE MICE INDUSTRY

The UAE recorded one of the highest
exhibition footfalls globally in 2025. Events
such as Gulfood, Arab Health, Gitex Global,
ADIPEC, Automechanika Dubai, Arabian
Travel Market, and World Police Summit saw
unprecedented participation. Dubai World
Trade Centre and Abu Dhabi National
Exhibition Centre frequently operated at full
capacity, with pavilions and booths booked
months in advance. Exhibitors cited several
reasons for choosing the UAE over traditional
Western markets: ease of doing business, strong
buyer turnout, perfect logistics, and the
government’s proactive support for trade. For
many industries—from food and hospitality to
defense, energy, packaging, and technology—
the UAE has become the most powerful

business gateway outside the West.
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2. THE UAE’S INFRASTRUCTURE:
WORLD-CLASS VENUES  DRIVING
GLOBAL ATTENTION

One of the UAE’s biggest advantages is its
exceptional venue infrastructure. Dubai World
Trade Centre (DWTC), ADNEC, Dubai Expo
City, and Sharjah Expo Centre have evolved
into ultra-modern event facilities equipped
with  advanced digital systems, smart
navigation, high-speed connectivity, climate-
optimized halls, and sustainability-driven
layouts. Unlike many countries where older
exhibition venues struggle with modernization,
the UAE built its MICE infrastructure from
scratch with a vision for global excellence. As a
result, every venue operates like a smart
business hub, integrating IoT sensors, Al-
enabled security, digital signage, automated
logistics, and robust Wi-Fi networks that
support tens of thousands of real-time users.
This gives the UAE a reliability and precision

unmatched in many other world markets.

3. SECTORS DRIVING THE UAE’S
EXPANDING EXHIBITION ECONOMY

In 2025, several industries showed explosive
participation in UAE-based exhibitions. The
food and beverage sector, particularly at
Gulfood, saw record-breaking attendance from
retailers, distributors, global brands, and
importers looking to leverage the UAE as a
gateway to the GCC, Africa, and Europe. The
technology sector witnessed extraordinary
traction at Gitex Global, where AI, cloud,
robotics

cybersecurity, and companies

showcased innovations that attracted
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governments and enterprises worldwide. In the
medical and healthcare domain, Arab Health
continued to dominate the global calendar,
drawing professionals from over 170 countries.
The energy and oil & gas sector also boomed
through ADIPEC, which remains the world’s
most powerful platform for the petroleum
industry. Across all these sectors, the UAE’s
role as a connector of continents has made it
the preferred destination for global B2B

expansion.

1.THE UAE’S STRATEGIC
POSITIONING: WHY IT ATTRACTS
GLOBAL BUYERS AND GOVERNMENTS

The UAE’s success in exhibitions is not
accidental—it is built on a blend of geography,
policy, and vision. Positioned at the crossroads
of major global trade routes, the UAE serves as
a natural meeting point for Asia, Africa,
Europe, and the Middle East. Its liberal trade
policies, tax benefits, straightforward company
setup  procedures, and  business-friendly

regulations encourage international
participation. Visa systems are fast and
efficient, enabling seamless entry for business
travellers. Additionally, the country’s world-
class hospitality, safe environment, luxury
tourism, and transport infrastructure create a
holistic experience that encourages visitors to
return every year. Unlike many markets where
exhibitions feel purely transactional, the UAE
offers a blend of business, lifestyle, and
convenience that elevates the overall event

experience.
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D J TECHNOLOGY-ENABLED
EXHIBITIONS: THE UAE LEADS IN
MICE INNOVATION

The UAE has been at the forefront of adopting
smart exhibition technologies. Venues routinely
deploy Al-powered visitor flow systems, digital
halls, robotics-based sanitisation, contactless
registration portals, and advanced
matchmaking platforms. Events such as Gitex
showcased fully immersive digital experiences,
including holography, AR product simulations,
intelligent booths, and Al-supported
networking lounges. The sophistication of
technology used in UAE exhibitions has set a
global benchmark for other countries.
Exhibitors

generation, real-time analytics, and highly

benefit from  smarter lead
engaged audiences. Visitors enjoy seamless
check-in, personalised recommendations, and
interactive display technologies. The UAE’s
willingness to constantly upgrade technology
ensures it remains a global leader in MICE

innovation.

6. SUSTAINABILITY BECOMES A
CORE PRIORITY IN UAE EXHIBITIONS

The UAE has embraced sustainability as a
central pillar of its events strategy, especially
ahead of global mandates and COP28
discussions. Venues are adopting eco-friendly
booth structures, modular designs, recyclable
materials, digital brochures, and zero-waste
show models. Energy management systems
monitor power consumption throughout
events,

optimising usage and reducing

environmental impact. Many major exhibitions
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also require exhibitors to adopt green practices,
rewarding those who demonstrate
sustainability leadership. In a region once
known for resource consumption, the UAE’s
rapid shift toward green exhibitions has
impressed global organisers and positioned the
country as a responsible, forward-thinking

MICE destination.

o INTERNATIONAL PAVILIONS
GROW SIGNIFICANTLY IN SIZE AND
POWER

One of the most remarkable trends of 2025 was
the surge in international pavilions at UAE
exhibitions. Countries such as India, South
Korea, Germany, Japan, Italy, Turkey, Brazil,
and the UK massively expanded their footprint.
Many nations tripled the size of their pavilions
compared to 2022-23. This growth reflects the
UAE’s reputation as one of the world’s
strongest markets for deal-making. For
exporters, Dubai and Abu Dhabi offer
immediate access to GCC business networks,
African importers, European distributors, and
Asian manufacturers. Governments also see
UAE exhibitions as platforms for trade
diplomacy, branding, and international
visibility.

The UAE’s success
in exhibitions is
not accidental—it
is built on a blend
of geography,
policy, and vision.
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8.2026 OUTLOOK: UAE WILL BECOME THE FASTEST-GROWING GLOBAL
MICE MARKET

The UAE is expected to grow its exhibition industry by 12-18% in 2026, outperforming Europe and
the United States in speed of expansion. The country will host more international exhibitions, mega
conferences, cross-border delegations, and innovation summits. Expo City Dubai is set to become the
region’s centre for global events and sustainability-driven shows. More Al-powered platforms,
immersive technologies, and large-scale pavilions will be introduced. With strong government
support, the UAE is becoming not only a venue but a global marketplace, connecting continents and

accelerating international trade.

Western markets: ease of doing ~ ’&
business, strong buyer turnout, perfect
logistics, and the government's

proactive support for trade.
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India’s Exhibition Landscape:

INDIA MARKET REPORT (2025-26)

The Fastest Growing Domestic
Market With Global Ambitions

INTRODUCTION: INDIA'S MICE
INDUSTRY ENTERS A GOLDEN
DECADE

India’s exhibition industry witnessed a
landmark transformation in 2025, emerging as
one of the fastest-growing MICE markets in the
world, driven by booming domestic
consumption, aggressive government support,
expanding  infrastructure, and increased
participation from global brands. While
markets like the U.S. and Europe remain
mature, India’s growth story is unique—rooted
in rising middle-class purchasing power, rapid
industrial expansion, and an economy projected
to reach USD S trillion in the near term. With
new world-class venues such as the revamped
Maidan,  Yashobhoomi  (India

International Convention & Expo Centre),

Pragati

Mumbai’s Jio World Centre, and planned
facilities across Tier-1 and Tier-2 cities, the
country is gearing up to compete with global
MICE destinations. As we step into 2026, India
is no longer just a regional exhibition hub—it is
steadily becoming a global marketplace for B2B
trade, attracting exhibitors, buyers, and

delegations from around the world.
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1. 2025 WAS INDIA’S STRONGEST
YEAR FOR EXHIBITIONS IN A
DECADE

India’s exhibition calendar for 2025 recorded
over 3,500 trade shows, marking a 25% year-on-
year growth, the highest in Asia. Major events—
including AAHAR, PlastIndia, Auto Expo
Components, India International Trade Fair,
DefExpo, IMTEX, IHGF Delhi Fair, Anuga
Select India, and Fi India—reported record-
breaking footfall. Exhibitor bookings across
large expos surged by 30-40%, indicating strong
demand from both Indian manufacturers and
global companies looking to enter or expand in
India. The

environment, increasing FDI, and government-

country’s stable economic

led industrial missions further strengthened

participation across sectors.

'

India’s exhibition industry

isn't just expanding — it's

declaring its arrival on the
world stage.”
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2. THE POWER OF INDIA'S
DOMESTIC MARKET: A UNIQUE
COMPETITIVE ADVANTAGE

One of India’s biggest strengths is its vast
domestic market—over 1.4 billion consumers,
65% under the age of 35, and rapidly increasing
consumption in every category from FMCG
and electronics to automobiles and food
processing. This demand makes exhibitions
critically important for brands seeking large-
scale visibility and sales. Unlike many markets
that depend heavily on international visitors,
India’s exhibitions derive robust participation
from within the country itself. Domestic buyers
accounted for more than 80% of total footfall in
several shows, ensuring stability, even during
global disruptions. The strength of the Indian
consumer economy is making exhibitions the
preferred channel for both B2C and B2B brand

discovery.

3.INDUSTRIE THAT DOMINATED
INDIA’S EXHIBITION GROWTH
IN 2025

Several high-growth industries shaped India’s
MICE expansion:

Food & Agriculture

Events such as AAHAR, Anuga Select India,
and World Food India saw tens of thousands of
buyers from  hotels, restaurants, food
processors, importers, and modern retail chains.

India’s F&B sector crossed USD 900 billion in
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2025, creating unmatched opportunities for
exhibitors.

Automobiles & Electric Vehicles

Auto Expo, EV India Expo, and several
mobility shows reported significant growth due
to India's EV push. The country is projected to
become the world’s third-largest automobile
market by 2026.

Pharmaceuticals & Healthcare

Events like CPHI India attracted global
manufacturers eager to partner with Indian
pharma and biotech companies. India's
pharmaceutical exports now exceed USD 25
billion annually.

Manufacturing & Engineering

Industrial expos such as IMTEX and Laser
World of Photonics drew delegates from more

than 40 countries. India’s manufacturing sector
grew at 11% CAGR in 2025.

Textiles, Apparel & Handicrafts

IHGF Delhi Fair and several textile expos
remained crucial for export-driven clusters in
Surat, Tirupur, Jaipur, and Varanasi. These
sectors will continue to drive exhibition growth
in 2026.

(] ¢

These are the 20 stages where leaders,
disruptors and dreamers will shape 2026
and beyond.
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4. INTERNATIONAL
PARTICIPATION: INDIA BECOMES
A TOP PRIORITY FOR GLOBAL
BRANDS

2025 saw a sharp rise in international exhibitors
and country pavilions at Indian exhibitions.
Countries such as Japan, Germany, UAE, South
Korea, Italy, UK, Turkey, Thailand, and
Vietnam expanded participation by 20-50%
across major trade shows. Their interest is
driven by India's large supplier base,
competitive manufacturing costs, and the
government’s “Make in India” and “India as a
Manufacturing Hub” initiatives. Many foreign
companies chose India as the centre of their
Asia strategy, increasing visibility through
exhibitions and trade fairs. This globalisation of
India’s MICE industry is transforming the
nation into a major trade gateway for South

Asia, Middle East, and Africa.

5.TECHNOLOGY ADOPTION
RISES ACROSS INDIA’S MICE
INDUSTRY

Although India’s exhibition sector historically
lagged behind Western markets in technology
integration, 2025 marked a turning point.
Organisers adopted Al-driven matchmaking,
smart QR-based registration, mobile navigation
apps, lead scanning systems, and digital
exhibitor manuals. Venues like Pragati Maidan
and Yashobhoomi implemented IoT-based
crowd monitoring, high-speed digital screens,

intelligent security systems, and indoor
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avigation infrastructure. Exhibitors increasingly
used VR demos, interactive walls, touchless
brochures, and digital sampling kiosks. This
tech transformation significantly improved

visitor satisfaction and exhibitor ROI.

6. SUSTAINABILITY EMERGES
AS A PRIORITY, LED BY MAJOR
ORGANISERS

Sustainability awareness grew rapidly in 2025,
with many large organisers adopting green
Modular booths,
recyclable carpeting, digital

guidelines. eco-friendly
printing,
communication, and waste minimisation gained
momentum. Venues began implementing
energy dashboards to track usage across halls.
Several global exhibitors insisted on sustainable
booth design as part of their participation.
India’s sustainability movement in exhibitions
is still evolving but gaining strong traction,
especially  at  international  expos and

government-led shows.

7 STRONG GOVERNMENT
SUPPORT DRIVES THE
INDUSTRY FORWARD

The Indian government played a crucial role in
expanding the country’s MICE ecosystem.
Several initiatives, including Make in India,
Startup India, Digital India, One District One
Product (ODOP), PM MUDRA schemes, and
export incentives, significantly increased
exhibitor participation. Large events such as

World Food India, Global Investors Summit,
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and state-specific expos were directly backed by
government ministries. Additionally, new
convention centres and exhibition halls were
fast-tracked under public-private partnerships,
reflecting the government’s intention to make

India a global MICE hub by 2030.

7. 2026 OUTLOOK: INDIA WILL

BECOME ASIA’S MOST
INFLUENTIAL EXHIBITION
MARKET

With an expected 10-14% growth in 2026,
India is projected to surpass several Asian
markets in total trade show activity. The
expansion of Tier-2 cities—including Lucknow,
Coimbatore, Indore, Ahmedabad, Pune, and
Guwahati—will unlock new opportunities for
regional  exhibitions. More international
organisers are entering India, bringing global
standards to local markets. Technology

adoption will accelerate, venue infrastructure

and international participation
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From Dubai to
Vegas, Berlin to
Singapore —
the future is
being built one
exhibition at a
time.
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SINGAPORE MARKET REPORT (2025-26)

Singapore: Asia’s Premier MICE

Capital Driving High-Value Global
Trade

INTRODUCTION: SINGAPORE
REMAINS THE MOST RELIABLE
AND PRESTIGIOUS MICE HUB IN
ASIA

Singapore has long enjoyed a reputation as
Asia’s  most structured, premium, and
internationally respected MICE destination—
and 2025 further strengthened this legacy.
Despite competition from emerging markets
such as Thailand, Malaysia, Vietnam, and India,
Singapore stands apart because of its
predictable policies, regulatory transparency,
economic stability, and exceptional venue
infrastructure. In 2025, Singapore saw strong
growth across international exhibitions, top-
level trade summits, and corporate events,
supported by world-class venues like Marina
Bay Sands Expo & Convention Centre,
Singapore EXPO, and Suntec Singapore
Convention Centre. With its position as a
global financial hub, Singapore attracted high-
profile CEOs, tech innovators, government
delegations, and global buyers—making it a
vital gateway for companies seeking entry into
Southeast Asia. As we move into 2026,
Singapore continues to strengthen its status as

Asia’s premium MICE capital.
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1. 2025 WAS A HIGH-GROWTH
YEAR FOR SINGAPORE’S MICE
INDUSTRY

Singapore’s exhibitions and business events
sector recorded one of its strongest years,
hosting 1,200+ international events and
drawing over 2.4 million business travellers,
an impressive increase from 2023-24. Events
like Food & Hotel Asia (FHA), Singapore
FinTech Festival, Cosmoprof Asia,
CommunicAsia, SWITCH (Singapore Week of
Innovation & Technology), and the Singapore
Airshow attracted buyers from more than 100
countries. Exhibitor participation grew by
nearly 20-25%, reflecting strong global
confidence in Singapore’s MICE ecosystem.
The government’s continuous investment in
tourism infrastructure, seamless visa processes,
smart transport systems, and sustainability
initiatives played a major role in driving this

growth.

66

India’s MICE ecosystem is where
domestic strength furns into
international influence.

9
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2. WHY GLOBAL ORGANISERS
PRIORITISE SINGAPORE

Singapore’s strategic geographic location makes
it the natural business gateway for Southeast
Asia—a region with 650+ million consumers
and one of the world’s fastest-growing
economies. For global organisers, Singapore
offers unmatched operational efficiency, safety,
and service quality. Its airport connectivity,
hospitality

excellence, public  transport

reliability, and professional workforce ensure
Additionally,

Singapore’s  business-friendly policies, low

stress-free  event execution.
corruption levels, and strong intellectual
property protection attract multinational
companies that prefer predictable regulatory
environments. Exhibitors view Singapore as a
platform where buyers, investors, and high-
value decision-makers converge—making
participation not just about visibility but about

quality and conversion potential.

3. KEY INDUSTRIES THAT DROVE
SINGAPORE’S MICE GROWTH IN
2025

Singapore’s exhibition ecosystem flourished

across several high-value sectors:
Technology & Digital Innovation

The Singapore FinTech Festival and SWITCH
continued to  dominate  global  tech
conversations. Participation from Al
cybersecurity, blockchain, cloud computing,

health-tech, and digital payments companies
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increased significantly. With Southeast Asia’s
digital economy projected to exceed USD 300
billion by 2030, Singapore’s tech exhibitions

will remain central to global investors.
Food, F&B Tech & Hospitality

Food & Hotel Asia (FHA) attracted tens of
thousands of buyers from the foodservice,
hospitality, beverage, bakery, and HoReCa
sectors. Singapore’s global reputation in food
excellence  further

safety and  culinary

strengthens its appeal.
Aerospace & Defense

The Singapore Airshow remained Asia’s largest
aviation event, drawing massive interest from
global aerospace leaders. With rising defense
investments in the region, this sector will

continue to expand.
Healthcare & Life Sciences

Medical Fair Asia and related healthcare
conferences positioned Singapore as a thriving
hub for biomedical innovation, serving
companies from China, India, Japan, South
Korea, and Europe.

Beauty, Cosmetics & Lifestyle
Exhibitions like Cosmoprof Asia saw a strong
rise in brands targeting Southeast Asia’s

growing middle class. These sectors will be the

pillars of Singapore’s MICE expansion in 2026.
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4.SINGAPORE’S
INFRASTRUCTURE ADVANTAGE:
A MODEL FOR THE WORLD

Singapore’s venues are among the most
technologically advanced in the world. Marina
Bay Sands, for example, integrates Al-powered
event management tools, high-bandwidth
internet capable of supporting thousands of
concurrent users, and cutting-edge digital LED
installations for dynamic branding. Singapore
EXPO features smart crowd monitoring,
hybrid-event studios, modular hall design,
robotics-enabled cleaning, and sensor-driven
energy management. Suntec’s world-class AV
capabilities and integrated smart signage
systems further add to the city’s competitive
edge. These venues are designed not only to
host events but to deliver fully immersive
experiences grounded in precision, safety, and
sustainability. Few global cities match
Singapore’s level of operational discipline and

infrastructure sophistication.

5. TECHNOLOGY AND SMART
SOLUTIONS DEFINE
SINGAPORE’S EVENT
EXPERIENCE

Singapore leads Asia in adopting smart
MICE

Registration is predominantly contactless, with

technologies  in  its ecosystem.
facial recognition and QR-enabled access
becoming standard. AI matchmaking tools help
visitors and exhibitors maximise business
opportunities. VR and MR technologies are

common in booths, enabling immersive
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product demonstrations. Indoor navigation
systems allow visitors to track sessions and find
exhibitors effortlessly. Al security cameras
enhance safety by analysing crowd patterns and
identifying risks proactively. The seamless
integration of such technologies reinforces

Singapore’s reputation as a future-ready

MICE hub.

66

Where a billion.ideas meet — R
India’s exhibitions are the new
\markefplace of global opportunity.

9

6. SUSTAINABILITY:
SINGAPORE’S STRONGEST
COMPETITIVE EDGE

Singapore is one of the global leaders in
sustainable exhibitions. Major venues are Green
Mark-certified, operate on energy-optimized
systems, and use eco-friendly building
materials. Exhibitions are encouraged to adopt
digital brochures, recyclable booth panels, low-
carbon logistics, and sustainable foodservice
options. Marina Bay Sands has implemented
world-class energy-saving measures, reducing
carbon emissions

through

intelligent

automation.  Organisers are increasingly
adopting the Sustainable Events Standard,
making Singapore one of the cleanest, most
MICE

destinations worldwide. This deep’ commitment

environmentally responsible

to sustainability positions the city-state as the

ideal venue for future global conventions and

corporate events.
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7INTERNATIONAL
PARTICIPATION: THE WORLD
TRUSTS SINGAPORE

Global exhibitors consider Singapore a safe,
In 2025,

participation grew significantly from Europe,

structured, and high-ROI venue.

China, India, Japan, South Korea, Australia,
and the Middle East. Many companies based
in the U.S. and Europe used Singapore as their
Asia-Pacific headquarters for exhibitions due to
its strong financial ecosystem and free-trade
environment. Government delegations also
prioritised Singapore for high-level economic
missions, tech partnerships, and innovation
showcases, making the city-state a premium
international

destination ~ for  large-scale

pavilions.
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8. 2026 OUTLOOK: SINGAPORE
WILL REMAIN ASIA’S MOST
INFLUENTIAL HIGH-VALUE MICE
MARKET

With projected growth of 8-12% in 2026,

Singapore will remain the region’s most
influential MICE destination. More global
trade exhibitions are expected to expand their
Singapore editions or shift from neighbouring
countries to Singapore due to better
infrastructure, buyer quality, and stability.
Tech-driven exhibitions, sustainability-focused
events, and premium trade shows will dominate
the calendar. Singapore’s seamless operations,
high economic value, and global connectivity
will continue to attract decision-makers from
every ~continent, reinforcing the nation's
position as Asia’s undisputed premium MICE

capital.
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CHINA MARKET REPORT (2025-26)

China’s Exhibition Dominance:

Manufacturing Power,
Innovation Scale & Global Trade
Momentum

INTRODUCTION: CHINA
REMAINS THE WORLD’S
LARGEST EXHIBITION ENGINE

China continues to operate the largest
exhibition industry in the world, surpassing
all markets in physical volume, exhibitor
capacity, and manufacturing-driven footfall. In
2025, China reinforced its status as the world’s
undisputed hub for large-scale industrial and
manufacturing exhibitions, backed by world-
class venues, robust supply chains, and
aggressive foreign trade initiatives. With mega
venues such as the National Exhibition &
Convention Centre (NECC) Shanghai, Canton
Fair Complex in Guangzhou, Shenzhen World
Exhibition Center, and Beijing’s CNCC, China
commands unmatched capacity and scale. As
the manufacturing capital of the world—with
exports crossing USD 3.4 trillion—China’s
exhibitions continue to offer global buyers
unparalleled sourcing opportunities. As we
head into 2026, China’s strong domestic
economy, technological innovations, and

government-backed trade programs are
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expected to keep the country at the forefront of
global exhibitions and B2B trade.

1. 2025 WAS A HIGH-VOLUME
YEAR AS CHINA RETURNED TO
FULL GLOBAL CAPACITY

In 2025, China hosted over 12,000 trade shows,
making it the world’s busiest exhibition market
by a wide margin. Events like the Canton Fair,
China International Import Expo (CIIE), Auto
Shanghai, Intertextile Shanghai, China Beauty
Expo, SIAL China, and Bauma China recorded
massive attendance. Exhibitor participation
increased by 30-40%, matching pre-pandemic
highs, and visitor turnout crossed 30 million,
highlighting China’s massive internal B2B
consumption. Despite geopolitical changes,
global interest in China’s manufacturing
capabilities remained strong, particularly in
industries like electronics, home appliances,
textiles, machinery, consumer goods, packaging,
automotive components, EV technology, and

industrial automation.

36 / www.exhibitionglobe.com



2.MANUFACTURING
ADVANTAGE: WHY  CHINA’S
EXHIBITIONS ATTRACT GLOBAL
BUYERS

China’s exhibitions remain unmatched because
they offer something no other country can
replicate: direct access to manufacturers at
scale. Buyers from Asia, Europe, Africa, the
Middle East, and Latin America travel to China
to meet factories, negotiate pricing, inspect
physical samples, and close bulk-sourcing
contracts. The Canton Fair alone features over
25,000 exhibitors per edition, giving buyers the
world’s most comprehensive sourcing
experience. China’s manufacturing clusters—
Shenzhen for electronics, Guangzhou for home
appliances, Yiwu for general merchandise,
Suzhou for textiles, and Shanghai for industrial
machinery—make exhibitions rich, diverse, and
commercially powerful. Exhibitors benefit
from strong demand; visitors benefit from
competitive pricing and variety. This creates a
self-sustaining cycle that continues to fuel

China’s dominance in global trade.

3. TECHNOLOGY & INNOVATION
EMERGE AS NEW GROWTH
DRIVERS

While China’s exhibitions historically centered
around manufacturing and consumer goods,
2025 saw significant growth in technology-
driven sectors. Shenzhen, the “Silicon Valley of
Hardware,” hosted numerous Al, robotics,
drone, semiconductor, and IoT-focused trade

shows that attracted tens of thousands of

Dec, 2025

international ~ tech  buyers. Exhibitions
showcased China’s rapid advancements in EV
batteries, 3D printing, industrial robotics,
communications technology, and automotive
engineering. Tech exhibitions grew by 20-25%,
demonstrating how China is transitioning from

high-tech

innovation. This shift is rebranding China’s

low-cost manufacturing to

global image—from a supplier of affordability
to a supplier of advanced technology.

4 INTERNATIONAL
PARTICIPATION REMAINS
STRONG DESPITE GLOBAL
TENSIONS

One of the most surprising trends of 2025 was
the strong participation of international buyers
and exhibitors despite geopolitical complexities.
Delegations from Middle East, Africa,
Southeast Asia, Latin America, Eastern
Europe, India, and Central Asia increased
significantly across major Chinese expos. Africa
and the Middle East, in particular, showed 35—
40% higher turnout, driven by China’s Belt
and Road Initiative (BRI), which continues to
strengthen trade relationships. European
participation remained stable in sectors such as
beauty, industrial machinery, and luxury
consumer products. This indicates that global
businesses still view China as a critical partner
for sourcing, manufacturing collaboration, and

supply chain efficiency.

turns manufacturing scale into exhibition

From factory floor to global floorplan — China
leadership.
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5. CHINA INVESTS IN SMART,

FUTURE-READY EXHIBITION
INFRASTRUCTURE
Chinese venues have wundergone rapid

technological upgrades, integrating digital
ticketing, Al-enabled security systems, smart
entry gates, indoor navigation, face recognition,
and IoT-driven crowd analysis. Shenzhen World
Exhibition Center, one of the world’s largest
exhibition venues, now operates with advanced
environmental control systems, automated
cleaning robots, intelligent LED networks, and
high-speed digital connectivity. Shanghai’s
NECC uses sophisticated heatmap analytics to
exhibition  hall traffic. These

innovations ensure that China remains a global

optimise

leader in smart venue technology, offering
operational efficiency unmatched by most
markets.

6. SUSTAINABILITY PRACTICES
BEGIN TO RISE, DRIVEN BY
GLOBAL BRAND PRESSURE

Although  China’s MICE  sector  has
traditionally prioritised scale over sustainability,
2025 saw a gradual shift toward greener
practices.  Major

organisers  implemented

guidelines encouraging:

e Modular booth structures

e Recyclable fabric and wooden materials
e Digital brochures

e Reduced single-use plastics

e Waste management systems
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International exhibitors in particular demanded
eco-friendly booth design and low-carbon
logistics, prompting venues to invest in energy-
efficient lighting, green construction practices,
and digital workflows. Sustainability adoption
is expected to accelerate as China prepares for

stricter global compliance standards in the

99
Where the world

< gathers to do business, >

coming years.

innovate, and imagine
tomorrow — that is
today’s UAE.”

66

7. GOVERNMENT SUPPORT
REMAINS A CORNERSTONE OF
CHINA’S EXHIBITION SUCCESS

The Chinese government views exhibitions as
critical instruments for both export expansion
and domestic consumption growth.
Government-backed mega events such as the
Canton Fair and CIIE receive strong logistical,
financial, and promotional support. Local
governments  in  Guangdong,  Zhejiang,
Shanghai, Sichuan, and Jiangsu actively
promote industry-specific shows to stimulate
regional growth. The state’s role in promoting
exhibitions ensures long-term stability, scale,
China’s

continued investment in airport expansion,

and international participation.

high-speed rail connectivity, and urban

infrastructure further strengthens its MICE

ecosystem.
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8. 2026 OUTLOOK: CHINA WILL
STRENGTHEN ITS POSITION AS
THE WORLD’S EXHIBITION
SUPERPOWER

China’s exhibition industry is expected to grow
8-10% in 2026, with rising international
footfall, broader sector diversification, and
deeper technological integration. Tech-driven
shows will continue expanding, manufacturing
expos will remain dominant, and new future-
focused events in EVs, robotics, and digital
infrastructure will gain momentum. China’s
competitive pricing, unmatched production
capacity, and vast supplier base will keep it
central to global trade. Despite rising
competition from India and Southeast Asia,
China’s scale, infrastructure, and
manufacturing integration ensure that it
remains the world’s undisputed exhibition

superpower throughout 2026 and beyond.

o
o
\
\

China: Where
manufacturing
scale becomes
market power.
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INDUSTRY FORECAST 2026

TOP 20 GLOBAL EXHIBITIONS T0

WATGH IN 2026

The World’s Most Influential Trade Shows Shaping Global Business & Innovation in 2026

INTRODUCTION: 2026 WILL BE
THE YEAR OF HIGH-IMPACT,
HIGH-VOLUME GLOBAL
EXHIBITIONS

The year 2026 is set to be one of the strongest
in the history of global exhibitions. Rising
economic confidence, rapid technological
advancements, cross-border trade expansion,
and unprecedented participation from global
industries have created a powerful runway for
the world’s largest and most influential trade
shows. Across the United States, Europe, UAE,
India, China, and Southeast Asia, exhibitions
are emerging not just as business platforms but
as centres of innovation, deal-making, and
industry  transformation. From consumer
electronics and F&B to construction,
packaging, pharmaceuticals, aerospace, and
manufacturing, the exhibitions of 2026 will set
new benchmarks for scale, technology
adoption, and global collaboration. Below is an
editorial-style analysis of the Top 20 Global
Exhibitions poised to shape international

business in 2026.
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1. CES — Las Vegas, m‘

USA ——

¥\
CES remains the world’s most powerful
technology event, bringing together Al
innovators, robotics pioneers, consumer
electronics giants, semiconductor leaders, and
future-tech startups under one roof. In 2026,
CES will feature the most advanced Al-driven
devices, autonomous systems, mixed reality
applications, and smart-home ecosystems. With
more than 4,000 exhibitors and 180,000+
visitors, CES will continue to shape global tech

trends.
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2. GULFOOD - Dubai,

4

UAE

The world’s largest annual F&B sourcing event,
Gulfood 2026, is expected to host over 5,500
exhibitors and buyers from more than 190
countries. With Dubai emerging as a global
trade gateway, Gulfood will
influencing food retail, hospitality, ingredients
innovation, and food processing sectors. The

continue

event’s size, quality of buyers, and international
pavilions make it the No. 1 F&B business show
on the planet.

3. HANNOVER MESSE —

Germany
Hannover ~ Messe  remains the  global
headquarters of industrial technology. The
2026 edition will focus heavily on Industry 5.0,
robotics, automation, smart manufacturing,
hydrogen energy, and industrial sustainability.
With German engineering excellence and
participation from 6,000+ exhibitors, it will
continue to be the most influential
manufacturing and engineering exhibition
worldwide.

4. CANTON FAIR - Guangzhou,

China

' 4
The world’s largest comprehensive sourcing

platform, Canton Fair, will once again host
over 25,000 exhibitors and hundreds of
thousands of global buyers across three phases.
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S. ADIPEC — Abu Dhabi,

£

UAE

ADIPEC is the world’s most important energy
exhibition, bringing together decision-makers
from oil, gas, hydrogen, renewables, and energy
transformation sectors. With the Middle East
leading the global energy dialogue, ADIPEC
2026 will play a critical role in shaping energy
security policies and technological innovation.

6. SIAL PARIS -

France

SIAL Paris continues to be one of the world’s
largest food innovation exhibitions. The 2026
edition  will highlight future

sustainable food technologies, ingredients

proteins,

innovation, and global F&B retailing trends. It
remains the most influential F&B show in
Europe and one of the top three in the world.

7. GITEX GLOBAL — Dubai, ‘

UAE

With Al cyber security, blockchain, and cloud
computing driving global digital
transformation, GITEX Global 2026 will be a
massive convergence of global tech innovators.
Dubai’s rapid rise as a digital powerhouse
makes GITEX one of the fastest-growing tech
exhibitions globally, drawing 200,000+ visitors
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8. AAHAR — New Delhi, R
Ly
il \ aJr’
1 8

‘/

India’s largest food & hospitality event,
AAHAR, is becoming a high-value sourcing
platform for Asia, Middle East, and Africa. The
2026 edition will attract thousands of F&B
manufacturers,

é
India -

equipment suppliers,
hospitality brands, and retail chains, making it a
crucial hub for regional food trade.

9. MOBILE WORLD CONGRESS (MWC) -

Barcelona, Spain

MWC remains the world’s biggest telecom and
mobile innovation event. With 5G, 6G
prototypes, IoT ecosystems, mobile hardware,
and digital infrastructure developments, MWC
2026 will set the direction for global telecom
and network innovation.

10. BIOFACH - Nuremberg,

Germany

The world’s largest organic food exhibition,
BIOFACH 2026, will highlight clean-label
products, organic farming innovation, and
sustainability-led agriculture. With rising global
demand for organic products, BIOFACH
remains the top global stage for organic F&B.

Dec, 2025

11. CHINA INTERNATIONAL IMPORT
EXPO (CIIE) — Shangh

ai,
China
{
g

CIIE stands out as one of the world’s most
diverse B2B exhibitions, where countries
showcase industries ranging from food and

medicine to machinery and technology. The
government-backed platform ensures massive
footfall and international participation.

Anuga, held biennially, remains Europe’s most

influential F&B exhibition. The 2026 edition
will highlight food processing advancements,

12. ANUGA - Cologne,

Germany

sustainable packaging, retail innovation, and
culinary trends across 10 specialised segments.

13. DUBAI AIRSHOW — Dubai, I

UAE

One of the world’s top aerospace events, the
Dubai Airshow continues to dominate
aviation, technology, space
exploration, and aircraft innovation. The 2026
edition will see major aviation deals and

defense

demonstrations from global giants like Boeing,
Airbus, and SpaceX.
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14. INTERPACK - Diisseldorf, -
The most important global  packaging

exhibition, Interpack will once again set the
tone for future packaging technologies,
materials innovation, automation lines, and

sustainable packaging solutions.
15. AUTOMATICA — .
Munich, Germany

AUTOMATICA remains the world’s key
platform for robotics, automation, intelligent
machinery, and digital manufacturing. The
2026 edition will highlight Industry 5.0,
human-robot collaboration, and new industrial
ecosystems.

16. FOOD & HOTEL ASIA (FHA) —

Singapore _ 5 !

FHA 2026 will reaffirm Singapore’s position as
Asia’s premium F&B and hospitality exhibition.
With Southeast Asia’s growing consumer base,
FHA attracts buyers seeking premium F&B

on. i
The world’s largest medical and healthcare
exhibition, MEDICA 2026 will focus on

solutions and hospitality innovati

17. MEDICA - Diisseldorf,

Germany
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diagnostics, Al in healthcare, medical devices,
digital health, surgical innovations, and next-
generation laboratory solutions.

18. AUTOMECHANIKA -

Frankfurt, Germany

Automechanika remains the global
headquarters of the automotive aftermarket
industry. The 2026 edition will showcase EV
mobility, connected vehicles, diagnostics,
automotive

accessories, and engineering

innovations.

19. WORLD TRAVEL MARKET (WTM) —

4
N

WTM remains one of the world’s most
influential tourism exhibitions, shaping global

London

travel strategies, hospitality trends, aviation
insights, and destination marketing strategies.

20. CES ASIA — Shanghai,

China
(Reactivation Expected)

v

CES Asia is expected to return in 2026 with a
strong focus on next-gen tech innovation from
the APAC region, including AI applications,
EV technology, smart devices, and robotics.
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CONCLUSION: THE EXHIBITIONS OF 2026 WILL RESHAPE GLOBAL
INDUSTRIES

The Top 20 exhibitions listed above represent more than events—they are global engines of
innovation, driving investments, showcasing technology breakthroughs, and bridging continents.
These exhibitions will define consumer trends, industrial advancements, government policies, and
global trade movements throughout 2026. For exhibitors, they offer unmatched visibility and high-
quality buyers. For visitors, they provide access to the world’s most advanced ideas, products, and
partnerships. And for the global economy, they remain irreplaceable pillars of international business
and industry evolution.
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MAGCIA Signs Strategic MoU with
EXhibition Globe to Accelerate

Global Trade & Business
Expansion

Strategic partnership to strengthen India’s global presence through market access,

trade expansion, and high-impact international business platforms.

MUMBAI, MAHARASHTRA, INDIA,
December 1, 2025 /EINPresswire.com/ -- In a
significant  development that strengthens
India’s presence in global markets, the
Maharashtra Chamber of Commerce, Industry
& Agriculture (MACCIA) has entered into a
Strategic Memorandum of Understanding
(MoU) with Exhibition Globe, an emerging
leader in international exhibitions and cross-
border business engagement. The collaboration
aims to enhance global market access for Indian
industries, expand international networking
opportunities, and create new avenues for
export—import growth across major world
economies.

y.

his brings Indian businesses closer to
| global buyers, distributors, and partners
! while helping them scale faster in
l " . .
1 competitive markets across Asia, the Middle
|
|
1
|

East, Europe, Africa, and the Americas.”
— Kamlesh Dubey

Dec, 2025

The partnership has been formed with a shared
vision of “Empowering India’s Global Business
Growth.” With international trade rapidly
evolving and India increasingly becoming a
preferred hub for manufacturing, sourcing, and
investment, the MoU is expected to play a
pivotal role in enabling Indian MSMEs,
exporters, manufacturers, and service providers
to engage more effectively with global markets.

Speaking on the occasion, Mr. Ravindra
Mangave, President at MACCIA, emphasized
that the Chamber has always been committed
to the growth, competitiveness, and global
readiness of Maharashtra’s industrial ecosystem.
He noted that the partnership will open new
doors for businesses seeking international
buyers, partners, and industry collaborations.
According to him, the MoU will not only
accelerate trade opportunities but also position
Maharashtra and India as major drivers in the

global economic landscape.
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Echoing this vision, Mr. Kamlesh Dubey,
Founder & CEO of Exhibition Globe,
highlighted that the collaboration represents a
major milestone in their mission to simplify and
amplify global trade opportunities for Indian
enterprises. He stated that Exhibition Globe
aims to become a bridge between India and
world markets by offering curated access to
international exhibitions, high-impact business
matchmaking, and overseas business
development programs. This MoU, he added,
will bring Indian businesses closer to global
buyers, distributors, and partners while helping
them scale faster in competitive markets across
Asia, the Middle East, Europe, Africa, and the

Americas.

The collaboration arrives at a crucial moment
when global supply chains are shifting and
India’s export potential is at an all-time high.
As part of the partnership, MACCIA and
Exhibition Globe will work closely to develop
platforms that connect Indian industries with
global exhibitions, international investment
forums, and cross-border trade delegation
opportunities. Together, they aim to support
businesses in strengthening their export
readiness, understanding international trade
regulations, achieving global certifications, and

accessing new market insights.

Additionally, the partnership is expected to

significantly ~ benefit  sectors  such  as
manufacturing, agriculture, food processing,
textiles, infrastructure, technology, machinery,
startups, and professional services. By bringing

global exposure directly to Indian

Dec, 2025

entrepreneurs, the MoU aligns with the
Government of India’s long-term vision for
building a Viksit Bharat (Developed India) by
2047 and boosting India’s participation in

global value chains.

Founded in 1927, MACCIA is one of India’s
most respected business chambers, representing
lakhs of enterprises and serving as a powerful
Maharashtra.
MACCIA plays a pivotal role in policy

voice for industry across
advocacy, business support, and fostering

economic growth across Maharashtra and India.

Exhibition Globe, on the other hand, is a global
exhibition platform and market access company
since almost a decade now focused on
connecting Indian businesses with international
opportunities. Through worldwide exhibitions,
cross-border networking, trade delegations, and
digital matchmaking, Exhibition Globe has
emerged as a strong catalyst for import—export
international

growth and industry

development..

Together, the two organizations are set to create

transformative  opportunities  for  Indian

businesses looking to expand their global

footprint and accelerate international growth.

Media Relationship:
Exhibition Globe
+91 89070 90704
hello@exhibitionglobe.com

Visit us on social media:
@exhibitionglobe
LinkedIn/Instagram/Facebook/YouTube/X
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